





FE 
B 
16 19 
49 

















ee 
nee 
eI 

xf 











G ood Food for 





JOHN SEXTON & CO., 








It’s wonderful, what you can do with 
Sexton gelatine desserts! Be as showy or 
as subtle as you please. Low in cost, they 
have irresistible allure ... and the taste 
confirms what the eye foretells. Only the 
finest ingredients, the purest of true-fruit 
flavors are good enough for our label or 
for your table. Sexton instant pudding 


desserts have the same unsurpassed qual- 








liy. Serve them ofien. 
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Great For Campers! Kelloge’s Individuals 
and the Exclusive KEL- BOWL- PAC 


JUST OPEN, ADD MILK, 
THEN EAT RIGHT OUT 
OF THE PACKAGE ! 
















EACH PACKAGE 
A WHOLE 


BIG BOWLFUL ! 
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NO WASTE! 


























MORE KIDS EAT 
KELLOGGS AT HOME 
THAN ANY OTHER 
BRAND! 


WAX -TITE 
PACKAGES MEAN 
THEY STAY 
FRESH ! 







LIGHT! —THEY 
TOTE EASY ON 












A DIFFERENT CEREAL EVERY DAY! 
*Kellogg’s Corn Flakes—*Rice Krispies 
*Pep—Kellogg’s Shredded Wheat—*Kellogg’s 
Raisin Bran Flakes—*Kellogg’s 40% Bran 
Flakes—Kellogg’s All-Bran—*Kellogg’s Corn- 
Soya—*Krumbles (*in Kel-BowI-Pacs) 





ONLY KELLOGGS 
PUTS UP CEREALS 
IN KEL-BOWL-PACS! 
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You be the judge —prove to yourself 





















@ Now is the season for perfect pancakes . . . wonderful 
waffles... so quick and easy to prepare with Downyflake Egg 
Mixes. You get consistently fine results ... and save costly man- 
hours too. Just add water to Downyflake mixes and bake. 


You be the judge of our claim . . . Downyflake Makes It 
Better, muffins, cakes, biscuits, coffee cake, etc. The proof is in 
the baking (and the eating). 


A simple devised system of ingredient control guarantees. 
uniform high quality of Downyflake mixes . . . assures you of 
perfect results time after time. There are 28 years of “know: 
how” backing up every Downyflake product. 


IN MIXES... THE NAME TO REMEMBER IS 


Downytlake 








fj Downyflake Baking Mix Division RM-10 §j 
Doughnut Corporation of America i 
393 Seventh Avenue, New York 1, N. Y. f 
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The Counselor's Job: Changing “I” to “We? 


O CAMP is more successful in achiev- 
ing its objectives (including a rich, 

maturing experience for its campers) 
than is its least skillful counselor. This 
is so because it is the counselor who has 
most frequent, continuous, and intensive 
contact with the campers. Through him 
the camp’s purposes are carried out — or 
not carried out, Though he can count 
upon all the assistance which the Camp 
Director and supervisory staff are able 
to give, his is the primary responsibility. 

Program is the tool which the coun- 
selor uses to accomplish the camp’s, his 
and the camper’s objectives. It is as im- 
portant to his function as the scalpel is 
to the practice of the surgeon, the ham- 
mer and saw to the building of the car- 
penter, the pen and typewriter to the 
creative efforts of the author. Because 
it is so important, there is a tendency for 
all of us to think of program first, last 
and always. Then, the aquarium which 
the campers build, the lanyard which 
Johnnie takes home, the paper-mache 
animal Mary makes, become our only 
concern. 

What happens to Mary and Johnnie in 
the process we are likely to ignore, This, 
though it happens in too many instances, 
is as ridiculous as it would be for the 
surgeon to think of his scalpel and for- 
get the patient, for the carpenter to sit 
and admire his saw while he forgets to 
build the house. Program is important, 
but only as it is used as a tool by means 
of which the camper is helped to become 
a better adjusted member of a more 
stable group and community. 

Let us consider for a moment the 
kind of setting in which the counselor 
uses his skills. While it is true that this 
setting will be somewhat different from 
camp to camp, there are elements which 
‘re common to most present day camps. 
“irst of all, it is considered important 
‘hat the counselor function with a small 
“roup of not more than eight or ten 
-ampers, with, if possible, the same mem- 
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By Howard MeClary 


bers continuing with the group through- 
out the camping period. It is in line 
with our belief in democratic principles 
that the campers have the opportunity 
to share in determining which other 
campers shall be in their group with 
them, From a practical standpoint, also, 
this makes possible the early establish- 
ment of a feeling of “togetherness” or 
bond, and helps reduce the amount of 
conflict which might otherwise exist. 
What is the relationship of the coun- 
selor to this group? Does he tag along 
to make sure that rules are obeyed? Is 
he a “‘boss,’”’ a teacher, a coach. Hope- 
fully, he is none of these. Ideally he 
might be referred to as a “companion,” 
as a member of the group who is liked 
and accepted by its members, at the 
same time that he possesses more matur- 
ity, more skills, more ability to set aside 
personal desires and to be concerned 
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about the interests and needs of the 
camper-members and the objectives of 
the whole group. 

With this point of view, he will not 
sit down and work out a schedule of ac- 
tivities for the group, hand it to them 
upon their arrival at camp, and demand 
that they conform to it. He will want 
to prepare for helping the group to 
have an enjoying and satisfying experi- 
ence, but his preparation will be in terms 
of thinking through the kinds of things 
boys and girls of the ages concerned like 
to do and being ready to suggest them. 
Suggesting differs from telling in that 
decision is left with the members of the 
group and wherever possible alternatives 
are offered. Also, the counselor might 
discover that there are campers in the 
group who have scads of ideas which a 
little support from him helps them to 
express. In such cases, there is no need 
for him to express his ideas until the 
group is ready to move beyond its own. 
Here’s an example of how it might work: 

It’s the first day of the camping 
period, a noisy bunch of newcomers has 
just arrived at camp full of excitement, 
curious about the place in which they 
find themselves. The staff welcomes 
them, calls them together and lines up 
with them their cabin and group assign- 
ments, After they’ve had a chance to 
get themselves set up in their cabins, 
they meet together again. It is explained 
to them that they are then going to have 
the opportunity to decide together in 
their groups what they wish to do and 
each group is introduced to the coun- 
selor with whom they will work and play. 
The counselor takes the group off to 
explore the camp and to get further ac- 
quainted. He explains to them as they 
sit in a circle by themselves that this 
is their camp, that, within limits, the 
program is up to them. Would they like 
to talk over some of their ideas? 

Jim, an old camper, says that he got 
a big kick out of taking explorer hikes 





last year. Could they do some more of 
this? The counselor doesn’t see why not, 
providing that the idea appeals to the 
rest of the fellows, and so it goes, In 
a matter of a few minutes, the fellows 
have outlined their ideas and are helped 
to work out a schedule for the first few 
days 

A day or two goes by and in the 
meantime the gang has had a wonderful 
time following the program which it 
set up for itself. One or two of their 
original ideas didn’t pan out or were 
dropped for others but on the whole 
they’ve been able to accomplish their 
objectives. Living together and doing 
together during this time, the counselor 
has learned quite a bit about the fellows. 
Jim is a leader and it’s easier to work 
through him than to all of the fellows 
individually. He needs help, however, 
when it comes to helping another fellow 
do the kind of job he likes to do, and the 
counselor offers that help. 


Tommy, on the other hand, is shy 
and slow to express his ideas. He tends 
to be picked on by the more rough and 
ready members of the group. Sometimes 
he doesn’t get in and participate with 
the others until the counselor invites 
him to do so and helps him to learn the 
skill he needs, He‘s able to join the others 
then only because he feels the support 
of the counselor who is playing and 


working along with the rest of the 
- fellows. 
A couple more days pass and the 


counselor becomes concerned because the 
fellows are getting in a rut. The pep, 
vim and vigor of the first few days 
have waned. They start to squabble as 
doing the same thing too long goes 
against the grain. What to do? Perhaps 
the counselor talks it over with his super- 
visor or perhaps he has a brilliant idea 
of his own. He thinks about Tommy, 
who is shy when it comes to active pro- 
gram, but who has a greater opportunity 
to shine at crafts. He thinks of Pete, 
who is always neat as a pin; so neat, in 
fact, that he’s afraid to pitch in with 
the others because he might soil his 
clothes. 

The counselor reviews his skills and 
thinks of the clay-modelling he knows 
how to do or of the plaster-of-paris 
track prints he’s able to teach, He finds 
an opportunity to talk the ideas over 
with Jim. Jim snaps up the opportunity 
to make track prints. Jim’s enthusiasm 
is catching, and it’s not long before the 
group is out of its rut, Pete’s hands 
are covered with plaster and he’s grin- 
ning from ear to ear, while Tommy’s 
showing around a_ specimen that’s a 
““‘beaut.”’ 

And so it goes. The fellows have 
learned to do a lot of things 
they could never do before. They’ve 
learned to like the other campers, though 
they all are somehow different from 
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The counselor is the camper’s companion as they partiicpate together in rich, 
never-to-be-forgotten group and community experiences in the out-of-doors. 


themselves. A lot of the “I feeling’’ has 
become ‘‘we feeling’? and democracy is 
in their muscles as a result of intensive 
planning, deciding and doing together. 
There’s many a wet eye when the camp- 
ing period is over and it’s time to go 
home, and every camper who leaves is 
in some respects different from the fel- 
low he was when he came. (That goes 
for the counselor, too.) 

This is what it means to think of pro- 
gram as a tool and to keep the primary 
focus on the camper. From this point 
of view, program is not just the bird- 
house that is built, the hike that is taken. 
Rather it includes everything the coun- 
selor does and says as he participates 
in the total camp experience with the 
campers, whether they be of his group 
or of someone else’s. The hand on the 
shoulder which gives Tommy the courage 
to sleep out under the stars for the first 
time, the wink which takes some of the 
sting out of a dig at Pete, these too, 
are part of the counselor’s kit of skills. 

It should, likewise, be stressed that 
the counselor’s responsibility extends be- 
yond his particular group, It includes his 
participation in whole-camp activities 
and his helping his group to participate 
with other groups within the camp. It 
is not enough that the camper should be 
helped to become a better adjusted mem- 
ber of a particular small group. This is 
a step in the right direction, but only a 
step. 

It is important as well, that each group 
be helped to move out into the com- 
munity (in this case the camp) through 
its participation with other groups in 
the planning of camp projects, through 
it’s sharing in the program around the 
camp fire, its activities at the water- 
front and in vespers. A further step is 


the exploring which the group and the 
whole camp does in the direction of 
participation with other camps in the 
vicinity, the learning it derives from 
conserving natural resources, cleaning 
up its camping area as it would wish 
other groups to do as they precede it. 
All of this is program too, and to the 
degree that it is the campers’ own are 
they changed by it. 

A more specific application might help 
to clarify the meaning of this area of 
program. Most camps with an emphasis 
on participation in planning and decision- 
making by the campers have as a part 
of their structure something along the 
lines of a council, made up of repre- 
sentatives from the groups or units. 
These campers meet as a committee and 
plan large group activities like water- 
front pageants, festivals, circuses, barn 
dances, nature scavenger hunts, com--. 
munity sings. Meeting along with them 
are representatives of the staff; so, it 
is quite possible that the counselor may 
function as an advisor on the council as 
well as with his particular group. 

In summary then, it might be said 
that the counselor is the camper’s com- 
panion and helper as they participate to- 
gether in a rich, enjoyable, never-to-be 
forgotten group and community experi- 
ence in the out-of-doors. The counselor 
is a partner with the camper in the 
opening up of new world’s growing out 
of a simple, interesting program on the 
camper’s level. He is the older, more 
mature camper who enjoys the experi- 
ence himself, and who uses his maturity 
and understanding and enthusiasm to 
help the camper develop to the maximum 
of his individual capacity as an individ- 
ual, and as a member of a democratic 
group and larger community. 
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Camps and Colleges 


Great opportunities for obtaining 

better counselors await directors 

who develop a plan of active cooper- 
ation with schools and colleges 


By Hugh D. Allen 


VERY SUMMER thousands of young 
fellows and girls say goodbye to 
College and University campuses, grab 
their camping paraphernalia, and take 
off for the wide open spaces, ready for 
plenty of sunshine, healthful exercise, 
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new acquaintances — and kids. There’s 
the rub for many of our young coun- 
selors — kids! Why do summer camps 


have to have kids? Take Ben T., for 
example. Tops among students, presi- 
dent-elect of his fraternity, Ben is 
ready to meet any kind of situation. Any 
kind of a situation, that is, except kids! 


“Gosh, I never heard of enuresis.” 
‘What do you do when they refuse to 
work?” “Why should a kid be homesick 
in a swell place like this?” 

Ben is badly confused, and the Camp 
Director wonders why Charllie recom- 
mended this fellow as a counselor. Char- 
lie had been a top-notch man on the 
staff for years. Then, at the close of 
the summer, a chance conversation with 
the Dean of Ben’s college: “I’m sorry we 
couldn’t have talked about Ben before 
you hired him; he’s a fine boy, but much 
too self-centered to give real leadership 
to a group of boys in camp.” 

Undoubtedly this illustration is not 
typical; but to many Camp Directors it 
will have a familiar ring. The fact is, 
that although methods of recruitment, 
selection and training of camp coun- 
selors have been greatly refined during 
recent years, there still is not a close 
enough working relationship between 
Camp Directors and College and Univer- 
sity instructors and placement officials. 
Such a relationship is not only desire- 
able but necessary, if we are going to 
build a corps of skilled counselors out of 
the ranks of our greatest source of camp 
personnel—Colleges and Universities. 

About 60 Colleges and Universities 
now offer courses in some phase of camp- 
ing. Many others, while not having 
courses, are close to the camping move- 
ment through members of their faculties 
who are active in summer camps. The 
contribution of these institutions toward 
improving personal standards has been 
marked. Still, many of our young coun- 
selors, like Ben, are hired without a 
careful screening by camp and college 
officials working together on a problem 
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George Williams College 


that deserves only the best handling, if 
camping is to fulfill its objectives. 

These aren’t just good physical spe- 
cimens and “swell guys and gals” that 
we’re hiring, They’re that and much 
more—they’re the young men and wo- 
men who, individually and as members 
of a camp community, supplant parents, 
teachers, recreation leaders and church 
officials for the summer. Potentially 
their impact is greater than any of these 
in establishing and maintaining an atmos- 
phere where growth can take place. 
Knowing this, let’s consider two steps, 
already taken in some areas, still neg- 
lected in others, that can insure a better 
return on parents’ investments. 

First, let’s get together as camping and 
college officials and discuss personnel 
needs generally. Let’s determine what the 
real qualifications for camp jobs are, 
and keep them ever before us. Let’s 
share job analyses and student records 
so that selection is made by design rather 
than by chance. Let’s acquaint ourselves 
fully with college curricula, and with 
extra-curricular organizations and activi- 
ties. All these have a bearing on the 
background of prospects. 

Let’s open channels for informing’ stu- 
dents on the real goals of camping, and 
what is expected of camp personnel. (A 
look at the applications submitted to 
camp counselor placement services shows 
us the mistaken impressions held by many 
college students.) Let’s not de-emphasize 
the fun factor, but let’s be realistic 
about the work involved, and the need 
for sublimating personal wishes to the 
needs of campers. Let’s challenge coun- 
selors and potential counselors with the 
possibilities for their own growth — 
through enriching the lives of others. 

Through this first step, or series of 
steps, we may arrive at the second: one 
which shows much promise in areas where 
it has been tried, in some eases for 
many years. It is cooperation between 
College and Camping people in setting 
up or strengthening courses in college 
curricula, and in developing special train- 
ing courses and workshops for camp 
counselors and administrators. Out of 
the accumulated experience of camp di- 
rectors comes a wealth of material that 
can and should be teamed with the aca- 





demic experience of the College in cre- 
ating the best training material for pros- 
pective counselors and administrators. 
The American Camping Association, 
through its workshops at Oconomowoc 
and Pokagon, has produced course out- 
lines that should have wide distribution 
in the college field. It will be necessary 
for camp directors to encourage the 
use of these and similar materials. (Cop- 
ies of “‘The Camp Director Trains his 
Own Staff,” costing 50 cents each, and 
of “‘Camp Leadership Courses for Col- 
leges and Universities,” costing $1.00 
each, may be obtained from ACA head- 
quarters, 343 S. Dearborn St., Chicago 
4.) 

Sections of ACA, through committees 
dealing with leadership recruitment, se- 
lection and training, can utilize the col- 
leges’ experience and facilities to great 
advantage. Improvement of the section’s 
services through studies made by gradu- 
ate students, active participation of col- 
lege personnel on committees, and groups 
of camp directors serving as advisory 
bodies to college instructors and place- 
ment officials are only a few of the 
developments forthcoming when com- 
plete cooperation is attained. 

Perhaps no place in the entire rela- 
tionship between colleges and camps is 
the opportunity for productive collabora- 
tion more pronounced than in training 
courses constructed and conducted under 
joint auspices. The process of analyzing 
the needs and objectives of camps, which 
is a must in building a training course, 
is an enriching experience in itself. 

To those who have enjoyed the close 
relationship of camp and college, there 
is nothing new in this statement, although 
most would agree that the principles 
should be extended far more widely than 
they now are. This cannot be done un- 
less we take action, individually and 
through our organizations, to bring col- 
leges into closer contact with our train- 
ing needs. Colleges are becoming increas- 
ingly aware of the value of summer 
camp experience for students. We must 
acquaint them with our needs and with 
our highest standards, so that we may 
move together toward a higher quality 
of leadership for the important task at 
hand. 
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from Director 


T IS A TRUISM that no camp is bet- 
ter than its leaders, regardless of site, 
equipment, program or objectives. There- 
fore, it might be well to list briefly the 
general qualities a director seeks in a 
camp leader. 

1. Those qualities of heart and mind 
which make a person kind, respon- 
sive and sympathetic to others, es- 
pecially those younger and less ex- 
perienced. 

2. A background and those attitudes 
and values which indicate the can- 
didate to be a worthy representative 
of modern culture and refinement. 

3. Skills, talents and competencies 
which enable the candidate to han- 
dle successfully activity interests in 
the camp program, and to safe- 
guard campers in the pursuit of 
those activities, including the more 
hazardous ones. In addition the can- 
didate should know what practice of 
the skill does and means to the 
child who is on the receiving end. 

4. General character and personality 
which mesh with the needs and de- 
sires of children, and ability in 
handling the individual and the 
group in intelligent and beneficial 
manner to all. 

5. A liking for people and for camp 
life, and faith and belief in the 
camping way. 

Given individual counselors with these 
general qualifications, the camp director 
welds them into a team, one for all and 
all for one, which can, together with 
the diverse backgrounds and competen- 
cies, achieve the objectives of the camp, 
meet the requests of parents and fulfill 
the needs and the eager longings of the 
children. 

The success of a camp is largely de- 
termined by the interplay and _inter- 
change of personalities within the camp 
community. Over the years there have 
grown up certain basic customs and tra- 
ditions in these human contacts within 
the camp which are called professional 
relationships. 

Details of this subject are not easily 
found in camping literature, perhaps be- 
cause it is felt each camp has its own 
clearly defined regulations which are 








from Counselor 


made known to counselors. Or perhaps 
it is thought they become absorbed with 
the fresh air and good camp food. Such, 
however, is not always the case, and 
many times a new counselor is unwitting- 
ly permitted to feel insecure and unsure 
of himself. His work suffers while he 
strives to understand, by observation and 
by trial and error, just what is expected 
of him, what his relationships with the 
different groups should be, and what the 
score is in general, and his own in par- 
ticular. 

Real informality in camp is the re- 
sult of smoothly functioning routine ma- 
chinery. It cannot exist where there is 
friction, uncertainty, confusion or a 
weak link in the chain. The following 
suggestions relative to professional re- 
lationships between camp administrators, 
camp counselors and campers are made 
with the hope that they may smooth 
the way for those who are to be coun- 
selors for the first time as well as those 
who may have one foot on the ladder 
and are striving to climb up to the top. 

Between Camp Management and 


Leaders 
The camp management, in the form 


of director or directors and executive 
assistants, expects the following quali- 
ties and attitudes from its counselors or 
leaders: 

1. Efficient, capable, prompt and 
cheerful discharge of all camp du- 
ties, according to reasonably high 
standards of performance’ and 
achievement. 

2. A feeling of responsibility and suf- 
ficient confidence in oneself to 
make decisions within one’s own 
ability and not bring petty or trivial 
worries to the director. 


3. 
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By Barbara Ellen Joy 


Director, the Joy Camps 





from Camper 


Promptness to all meetings and en- 
gagements, with requisites in the 
way of reports or equipment in 
readiness. 


Willingness to work. 


. Energy and enthusiasm, the result 


of good health and care of self. 


Loyalty and consideration for the . 


directors of the camp. Loyalty is 
based on confidence, and counsel- 
ors should realize that sometimes 
the director has no time or oppor- 
tunity to explain ‘‘why.” He has 
a broader experience, greater per- 
spective, and the ultimate responsi- 
bility for everything that goes on 
in camp. The leader should try to 
see things through the eyes of the 
director. 


A good spirit and cheerful attitude. 
No “crabbing” to fellow counselors, 
campers or other camp employees. 
No unfavorable discussion of the 
camp with outsiders. ‘‘Grousing and 
grouching”’ grow tiresome to others 
and have cost many a leader his 
job. All misunderstandings should 
be cleared immediately through the 
director or a close assistant, or else 
forgotten. 
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8. 


10. 


bk. 


12. 


13. 


Consistent and constructive respon- 
sibility for and interest in all things 
pertaining to the good of the camp. 
This includes reporting of condi- 
tions which need to be changed, 
equipment which needs_ repair, 
campers who need special attention. 
It also includes giving of new ideas, 
presented constructively, at the pro- 
per time and place. 


. Observation and close adherence to 


camp regulations, safety rules and 
traditions. 

No requests for special favors or 
privileges. 

Assurance of good conduct out of 
camp in all contacts with local resi- 
dents, local tradespeople and on the 
highways. 

A cheerful and friendly spirit to- 
wards all. 

The twin topics of smoking and 
drinking are as closely related to 
professional relationships as they 
are to health and safety. They re- 
quire strict regulation and unques- 
tioned adherence to regulations on 
the part of both counselors and 
directors. In most camp locations 
there is ever present the hazard of 
fire, from the surrounding forests 
and from carelessness by man on 
the camp grounds. For that reason, 
there must be definite restrictions 
and regulations in regard to smok- 
ing on camp grounds and in and 
around camp buildings. 

I believe it is an entirely wise 
policy to prohibit smoking in all 
camp buildings at all times, and to 
restrict outdoor smoking on the 
camp grounds to definite hours and 
definite spots. These might be the 
beach or a cleared location where 
hazards are at a, minimum. 

This aspect of the smoking ques- 
tion is quite apart from any moral 
implications, and is of major sig- 
nificance in the setting up of regu- 
latory measures. However, it is as- 
sumed that no counselor would 
smoke in the discharge of duties 
during the camp day or in the 
presence of any campers, any more 
than would a teacher in a class- 
room. It is necessary to adhere to 


standards of professional behavior 


while on duty, regardless of social 
practice off the job. Directors 
should abide by these regulations 
also. 

Use. of alcohol calls for the most 
rigid of all regulations. Here again 
the matter of safety looms large. 
Statistics on accidents which result 
from the use of alcohol leave no 
possibility for argument on the 
subject. 

Beyond the safety factor, there 
is the demand of the public. Parents, 
even though they may use alcoholic 
beverages themselves, will not be 
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satisfied to entrust their children 
to the care of persons who indulge 
in the practice. I suggest that di- 
rectors should engage counselors 
with the definite understanding 
that they are not to drink during 
the term of their employment or on 
occasions when their conduct will 
be a reflection on the camp. Vio- 
lation of that regulation should be 
cause for dismissal. As in smoking, 
directors should observe the same 
restrictions as their leaders. 


In the relationship between camp man- 
agement and leaders, thcre are certain 
definite things which counselors may rea- 
sonably expect from directors. These in- 
clude: 


i 


or 


11. 


12. 


13. 


14. 


A written contract, clear and defi- 
nite, made before coming to camp. 
This should state salary, any other 
forms of remuneration and prere- 
quisites, and outline at least briefly 
duties and responsibilities. 


. Definite explanation of duties and 


fixing of responsibilities and privi- 
leges. 


. Impartial treatment, loyalty, frank- 


ness and open-mindedness. 


Appreciation of work well done. 
Opportunity to advance in the 
camp organization and to assume 
new duties as ability warrants, 
with corresponding increase in re- 
muneration over the years. 


. An adequate staff so that no one 


leader will be overworked to make 
up for deficiencies. 


. A chance to do things in new ways 


and to try reasonable new methods 
in activities and projects. 


. Sufficient equipment to do the job, 


kept in good repair. 

A voice in camp affairs. 
Participation by the camp director 
in the active side of camp life. He 
should have ability to do enough 
things well himself and to know 
enough about the rest of the camp 
activities to give him a sound basis 
for discriminating and fair judg- 
ment of the counselor’s work. 
No public reproof, but a quiet con- 
ference to talk over misunderstand- 
ings and mistakes and their causes. 
A tolerant and considerate attitude 
towards the first “slip” and realiza- 
tion that everyone has to learn. 
Cooperation and advice in dealing 
with campers as individuals and in 
eroups, in personal matters, and 
in activities. Availability for get- 
ting such advice in private confer- 
ence. 

A certain amount of sociability and 
fun in the staff group, and mainten- 
ance of morale and the spirit of 
unity of purpose. 

“Time off,’ specified considerably 
in advance, and enough of it to give 
the refreshment needed in a posi- 


tion as continuously demanding as 
that of camp counseling. 


Between Counselors Within Their 


Cooperation and a _ friendly 


Own Group 
spirit 


among all members of a staff is a very 
necessary thing if a camp is to run 
smoothly. Campers are quick to discern 
signs of disagreement, cleavage, or lack 
of cooperation. Satisfactory relations be- 
tween leaders depend on the attitude of 
each individual. Counselors may, there- 


fore, 


bers 
io 


reasonably expect from all mem- 
of the group: 

Consideration of one’s self as an 
integrated part of the entire camp 
organization. This means an unself- 
ish interest in other leaders and 
their work, cooperation with them, 
and cheerful assistance to them 
when there is need. 

Sympathetic evaluation of the vari- 
ous types of training represented on 
the staff, and of the place of dif- 
ferent activities in the camp pro- 
gram. 

Friendliness, tact, patience, and 
loyalty to each other. Creation of 
an attitude of appreciation for abili- 
ties and accomplishments of other 
counselors. Overlooking of trivial 
faults. 


. Consideration of the privacy of 
. others, of their own equipment or 


property, and no borrowing. 

No unfavorable discussion of 
personalities or of camp policies 
with one another. No complainings 
of short-comings of others in do- 
ing the job until one’s own is done 
to perfection. 

Openmindedness. No asking of fa- 
vors, nor expecting to be waited on 
by anyone. No “‘touchiness”’ or over- 
sensitivity. 


. Ability to evaluate one’s self and 


one’s activity in terms of the great- 
est good for the whole camp. 


Between Counselors and Campers 

The camp director of necessity puts a 
tremendous reliance upon his leaders. It 
is they who have first-hand contact with 
the campers who have been entrusted to 
the director’s care. He is held responsible 
by the parents for all things, good and 
bad, which may happen to their children. 
It is to the counselor that most of the 
responsibility must be delegated. The fol- 
lowing advice should prove helpful: 


) 


} 


i 


Never discuss camp policies or per- 
sonnel in an unfavorable light with 
any camper. If he has some griev- 
ance or misunderstanding that is 
really important, see that he goes 
to the director with it. Otherwise 
jolly him out of it or go over it 
with him and see that it is cleared 
up for the good of all concerned 
and with finality. 

Be friendly but never partial. We 
are attracted to the interesting, 


ll 








appealing, successful child. He may 
be receiving too much attention for 
his own good. The shy, diffident, 
modest, or unsuccessful child pro- 
bably needs more thought and at- 
tention. 

3. Be agreeable and firm, but not 
bossy or naggy. Make only reason- 
able requests and expect them to 
be granted graciously and promptly. 

4. Respect the child’s personality and 
his right to have ideas. Understand 
his point of view, his individual 
talents, and his need for expression 
and creative activity. 

5. Enjoy his camp experience with 
him. Enter into his fun and joy of 
adventure. If you don’t enjoy 
things, the campers won’t enjoy 
doing them with you. Help him feel 
that he belongs to the camp and 
to the group. 

6. Be aware of his welfare and the ad- 
justments he has to make to an 
entirely new and novel situation. 
Understand his background and up- 
bringing, so that you may better 
understand why his actions and re- 
actions are as they are. 

7. Remember that you may be his 
pattern, the person he admires and 
wants to be like some day. 

8. Help each child to develop his per- 
sonality and character, to grow and 
expand. Help him to find in camp 
the outlets and the satisfactions 
he cannot find in the city. A stereo- 
typed, formal, cut and dried, no- 
choice program will not afford the 
youngsters the experiences they 
should have. Your attitudes and 
handling of situations will have 
much bearing on whether or not 
city children, for a brief time, may 
have the fundamental experiences 
every human must have to grow 
into a stable adult. 

And so we arrive at the conclusion to 
which a discussion of professional camp 
relationships must inevitably lead — that 
counseloring is a truly serious business. 
But young men and women who love the 
outdoor life, who are jolly and fun-lov- 
ing, and who enjoy associations with 
people, young and old, will find the life 
of a camp counselor worthwhile. 

To be sure, it is not a summer vacation 
nor a “rest cure’”’ for tired college stu- 
dents or weary teachers. The camp is 
operated primarily for and because of 
the campers present. However, the camp 
director who is wise will aim to make 
the camp season an instructive and en- 
joyable one for his leaders. And his 
heart will be made glad when he re- 
ceives a letter of acceptance for another 
vear from an old counselor which says, 
as many often do, “I did so much enjoy 
camp last summer, and I feel that I got 
as much out of it as did the campers.” 


Abstracted from a speech before the Chi- 
cago Camping Assn. 
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How About a Counselors’ Council? 


By Max Lorber 


Director, Camp Nebagamon 


ys KEEPING with democratic group 

living in camp we must be consistent. 
We have heard and read a lot about 
Campers’ Councils. We attempt to give 
our campers self-government, Counsel- 
ors, too, should be offered more privi- 
leges. They will assume and discharge 
the responsibilities involved. For many 
years a Counselors’ Council has func- 
tioned at Camp Nebagamon with a mini- 
mum of problems. Counselors them- 
selves make decisions as to days off, 
nights off and counselors’ privileges in 
camp. The director is relieved of all of 
this, and in my opinion the staff handles 
the “situation” better than could the 
director. The kitchen staff also has its 
own regulatory group. 


During the counselors’ pre-camp train- 
ing period the Counselors’ Council is 
interpreted to the group by returning 
staff members. After having been togeth- 
er for several days the counselors elect 
representatives to their Council. The 
rules and regulations which have been 
developed through the years are scru- 
tinized carefully and any changes or 
additions discussed. Recommendations 
from the group are solicited. After hav- 
ing met several times, the committee 
then presents its summary to the group, 
and the rules and regulations are finally 
accepted or rejected. Mimeographed 
copies of approved regulations are then 
presented to each staff member. The 
director does not sit in at any of these 
meetings. 


Such problems as care of counselors’ 
loafing quarters, feeds, days off, after- 
noons and nights off (the number, when 
they start and end), the number of coun- 
selors who may be absent from camp on 
any one day, the question of smoking, 
inter-staff dating, etc., are all taken care 
of by this group. Of course, the Coun- 
selors’ Council also has the responsibility 
of governing any violations, If the direc- 
tor has any problems pertaining to staff, 
these problems are presented to the 
Council. 

In the 15 years this Council has been 
active at Camp Nebagamon there have 
been very few problems, and it has been 
a much more satisfactory arrangement 
than having rules and regulations super- 
imposed by the director. Such a Council 
is more effective if there is a continuity 
of staff and the spirit is such that the 
group appreciates and cherishes its pri- 
vileges. 

It is interesting to note that coun- 


selors feel strongly that all staff mem- 
bers should take their alloted share of 
privileges and time off. Previously, some 
men took very little or no time off. 
While not forbidden, yet such practices 
are discouraged and considered unhealthy 
for both counselors and general camp 
welfare. 


In handling this problem, the spirit of 
the privileges is interpreted to the group. 
Counselors’ recreation privileges should 
be utilized for their intended purpose. 
No one is told what he should or should 
not do on his time off, and it is empha- 
sized that whatever counselors do is 
their business so long as they return to 
camp refreshed and ‘“‘recreated.” It is 
possible that counselors might return to 
camp so tired out that it would take 
them a few days to “recover.” 


The Council has also laid down another 
fundamental principle; namely, that what 
a counselor does or says on his days 
and nights off is no one else’s concern, 
so long as it does not cast an unfavorable 
reflection on the reputation of the camp. 
The responsibility of the camp to the 
community is explained. The Council 
also believes that the going and coming 
of counselors on their time off should 
be done in a natural but inconspicuous 
manner. 


Such a Counselors’ Council pays divi- 
dends in terms of that abstract quality 
known as tone or morale of the staff. 
In camping we strive to give the camper 
a happy and beneficial experience. The 
same principle should apply to all people 


on the staff, Whenever staff people have . 


had a satisfactory experience in a camp, 
they want to return to it, If there is a 
tremendous turnover of staff people in a 
camp, it might be that a Counselors’ 
Council would answer this problem for 
that camp. 

For many years social pressure by 
the staff has governed all violations of 
established rules and regulations. The 
chairman of the group usually has a 
private talk with the offender. Subse- 
quent irregularities and any penalties im- 
posed are left to the Council itself. 

If any director or counselor would 
like to ascertain more details concern- 
ing the Counselors’ Council as it func- 
tioned at Camp Nebagamon, they can 
do so by writing to Mr. Willard Hanson, 
1732 Cameron Avenue, LaCrosse, Wis- 
consin, who was elected chairman of 
this group at Camp Nebagamon by the 
counselors there last summer. 
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AMPS SPEND hundreds, even thou- 

sands, of dollars in equipping their 
waterfronts so they will be safe and ade- 
quate for their need. Unfortunately they 
sometimes do not follow through and 
protect the lives of campers and camp 
equipment with an adequately trained 
waterfront staff. This is in part due to 
the difficulty of finding capable leaders. 
It is the purpose of this article to offer 
suggestions for finding and training a 
staff. But first let’s consider the quali- 
fications of a good waterfront counselor. 


The head of a waterfront program — 
including swimming, sailing, boating and 
canoeing — should be a mature, capable 
person at least 21 years old; a younger 
person should not have the responsibility 
of safeguarding the lives of children. 
The waterfront head should be physically 
fit, vigorous, emotionally stable and have 
a personality that inspires confidence. 

His background of experience should 
show evidence that he is a good teacher 
with sound judgment, able to get good 
response from children, to work well 
with staff members, and to plan the or- 
ganization of the total waterfront pro- 
gram. He should be proficient in safety 
skills and techniques pertaining to his 
phase of the waterfront program and 
have knowledge of waterfront layout and 
care of equipment. Assistant waterfront 
counselors should have as many of the 
. above qualifications as possible. 


Candidates for waterfront positions 
may be contacted through many different 
channels. Some are given below. 

The American Red Cross. Every year 
this organization through its field re- 
presentatives, local chapters, and water 
safety instructors trains thousands of 
students to be Water Safety Instructors. 
The Red Cross also operates 36 Aquatic 
Schools which give directors an oppor- 
tunity to send capable but untrained can- 
didates for aquatic instruction. Contact 
your local Red Cross Headquarters for 
possible counselors or for locations and 
dates of the Aquatic Schools. 

The Boy Scouts and YMCA’s also run 
waterfront training programs and 
through these organizations camps can 
contact competent and well-trained lead- 
ers. 

Professional Schools of Physical Edu- 
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Getter Waterfrout Leaders 


By Aun Elizabeth Weler 


cation are excellent sources for water- 
front leaders. All offer courses in or- 
ganization and administration of water- 
front activities and do outstanding work 
with swimming. Some physical education 
schools have camp training courses in 
the spring and give swimming, sailing, 
boating and canoeing instruction as well 
as work in other phases of camping. 


Liberal Arts Colleges which have good 
physical education departments, or a ma- 
jor in the department of physical educa- 
tion, are another source for obtaining 
waterfront leaders. Many colleges offer 
the Red Cross Water Safety Instructors 
course in their physical education pro- 
gram. In some colleges, students act as 
assistants in swimming classes and there- 
by receive experience in teaching. Many 
colleges situated on or near the water 
offer canoeing and sailing courses. A 
few give instructors courses in how to 
teach the skills and techniques of boating, 
sailing and/or canoeing. 


Canoeing School. The New England 
Section of ACA sponsors a Small Craft 
School at Camp Kehonka, Wolfeboro, 
N. H. Students are given training in the 
skills and techniques of canoeing and 
boating, organization and administration 
of the camp small-craft department, prac- 
tice teaching, trip planning and proce- 
dures. At the end of the eight-day course, 
students are given certificates of rating 
according to ACA Canoeing Standards. 
For further information contact Miss 
A. E. Weber, Bradford Jr. College, Brad- 
ford, Mass. 


A Basic Sailing Course for camp coun- 
selors was held at Green Lake, Wisc. last 
spring. Courses covered all phases of 
handling and caring for small sail boats. 
For further information contact Miss 
Frances H. Thomas, Green Lake, Wisc. 

Community Boat Houses often offer 
training courses in sailing and canoeing. 
Inquire at boat houses in your area for 
possible candidates or for courses to 
which you may send one of your staff 
members. 

Counselor Placement Services are run 
by several sections of ACA. For further 
information, consult officers of the sec- 
tion nearest you (see page 27.) 

Camps themselves are also a source for 


waterfront counselor material, since chil- 
dren who have been to camp for many 
summers often develop into teachers. 
This brings us to the subject of “in 
camp” training. With an experienced 
staff of experts, older campers may do 
advanced work, then act as assistants 
and finally as full-fledged counselors. 
In order for this progression to take 
place, however, a well organized and 
balanced training program must be ar- 
ranged. 


Before camp opens the head water- 
front counselor or counselors should have 
a conference with the camp director to 
discuss equipment available or needed 
and its care; waterfront regulations for 
campers, staff and visitors; and the sche- 
dule of pre-camp training for the staff. 
After reaching agreement on all policies 
the head counselor should now plan meet- 
ings with his staff. It is usually best to 
have the entire waterfront staff — swim- 
ming, sailing, boating and canoeing coun- 
selors — meet to discuss regulations 
which will be followed. If all programs 
cannot function at the same time, hours 
and schedules should also be agreed upon. 

The next step is for the separate de- 
partments to meet to discuss teaching 
hours, what material is to be taught, and 
what teaching methods are to be used. 
All counselors should have a share in 
this discussion and planning at the be- 
ginning of the season. During the season 
the head counselor should let his staff 
know everything that goes into the or- 
ganization and administration of the pro- 
gram. He should also rotate the jobs of 
his staff, so that all have opportunity 
to understand and handle all phases of 
the program. Since we learn best by do- 
ing, actual practice and demonstration 
are far better than verbal explanation. 
This process of learning by doing should 
continue throughout the camp season. 

The major concerns of waterfront 
counselors are safety, methods of instruc- 
tion, equipment, evaluation of program 
and reports. Inexperienced counselors 
should be trained in all of these. 

While all counselors should be experi- 
enced in safety skills and rescues, pre- 
ventive measures should be taken so that 
there is never any need to use the skills. 
Regulations based on sound judgment 
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and knowledge of the potential dangers 
are of first importance. 

All counselors should be constantly 
reminded that eternal vigilence is neces- 
sary. Group discussions with counselors 
can be used to point out possible dangers 
of your location, situations which might 
arise and how to meet them. Safety 
should be stressed constantly. 

The person in charge of the program 
must also be aware of everything that 
is happening on the waterfront and be 
able to sense dangers before they arise 
and help counselors avoid them. Only in 
an emergency, however, should he take 
command of the group away from the 
counselor and thus embarrass him in 
front of the campers. 

As to methods of instruction, no two 
teachers ever present a given skill in 
the same way, but a certain amount of 
consistency is necessary to prevent con- 
fusing the campers. Inexperienced coun- 
selors should be given instruction in how 
to organize class groups, what drills can 
be used for different skills, and how to 
combine these skills so that there is a 
logical progression of instruction. 

Equipment must be kept in good re- 
pair to insure safe use. All counselors 
should help maintain and keep a con- 
stant check on equipment, especially 
that which is used for rescue work. 

Evaluation is important, since campers 
are interested in knowing how they are 
progressing in any activity. Similarly, 
parents often wish to know what skills 
their child has mastered. And the head 
of the waterfront and the director will 
wish to evaluate the program. Some sys- 
tem of grading should be used which is 
simple to understand and easy to handle. 

All counselors should be trained to 
teach the children from the viewpoint 
that it is fun to “know how” and not 
just to work to pass the requirements and 
be awarded a certificate. A good teacher 
can interest children in an activity with- 
out using an award as a motivating force. 
The certificate then takes its proper 
place as a report of progress and not a 
goal, 

Reports at the end of the season, 
when staff meet to review and evaluate 
the program, offer an ideal opportunity 
to’ make recommendations for improve- 
ment in future seasons. 

Inexperienced counselors learn by dis- 
cussion, demonstration of skills and prac- 
tices, observation of methods which are 
used for handling different situations, 
and by practice. They should be intro- 
duced to one new situation after an- 
other, Progress should be from assist- 
ing an experienced counselor, to teach- 
ing under close supervision and, when 
they are ready, to handling a group alone. 
By observing the approach an instructor 
takes in handling a problem, and his 
solution of it, the head counselor can 
tell when he is ready for the next step 
in the progression. 
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4 Short History 
Camping 


and the American Camping Association 


Part | 


HE PRESIDENT-EMERITUS of 

Stanford University, R. L. Wilbur, 
a former member of the Board of Di- 
rectors of the American Camping Asso- 
ciation, says: . 

“We live in an age where camping is 
not only needed but offers some oppor- 
tunities for education and character 
building which cannot be obtained else- 
where.’’1 

The history of camping is somewhat 
similar to the history of education 
throughout the world. The approach used 
in this brief treatment of camping is 
historical rather than analytical or in- 
terpretive. A brief chronological resume 
of camping will be made, followed by a 
statement on the nature and essence of 
the American Camping Association. 

It is quite possible that the history of 
camping, out-door education and recre- 
ation dates back to a period preceeding 
1000 B.C.2 While it is recorded that the 
early Egyptians did something analagous 
to camping before the Greeks, it was 
left to the latter to develop the activity. 
In the early days of Sparta, and during 
the golden era of Athens, a love of the 
out-of-doors and a desire for what we 
now call camping made itself felt. This 
may have been the beginning of the 
camping movement throughout the world! 
Sparta gave emphasis to camping for 
health and fitness, Athens promoting 
camping for social and aesthetic purposes. 
There are scattered references that 
might be considered records on a type of 
camping, or at least outdoor recreation, 
made in many of the history books trac- 
ing the movement up to the nineteenth 
century. 

The history of camping in America is, 
in truth, the history of organized camp- 
ing. Before delving deeply into the 
past, it is well to state the status quo 
of the movement, then go back and 
trace the route followed and _ lessons 
learned in arriving where we are today. 
Ernest Osborne has done this in brief 
but complete fashion, as follows: 

“‘At present the summer camp stands in 
a peculiarly strategic position education- 
ally. As yet, no fruitful attempts have 
been made to standardize its procedures 
by a board of regents or other edu- 


cational authorities; nor have large 
groups of parents, harassed by the fear 
that their children will not be able to 
meet educational standards of some kind, 
insisted that a rigid program of aca- 
demic discipline be enforced. Freed of 
formal requirements and for the most 
part overlooked by those groups in so- 
ciety that attempt to use the schools 
and other institutions for their own ends, 
the camp program can be concerned en- 
tirely with the discovery and satisfaction 
of the real needs and interests of chil- 
dren. Its program of 24 hours a day, the 
relatively small numbers of children per 
staff member, and a physical equipment 
that can be used flexibly — all make 
possible a variety in its program of value 
to younger children who need to be dis- 
covering their interests and abilities.’’s 

It is difficult to know just where or- 
ganized camping comes to the fore and 
“unorganized” camping continues in an- 
other direction. Perhaps a word on camp- 
ing in its generic sense will bridge this 
gap of uncertainty. In studying the his- 
tory, heritage and traditions of camping 
in the past, Lloyd B. Sharp has reported 
one early phase that may well prove ‘a 
beginning”’: 

‘With the landing of the Pilgrims be- 
gan a period of settlement of the land. 


It was their determination to throw off - 


shackles, secure freedom, and create a 
new way of community life, Their course 
was not charted other than by a determin- 
ation to create. They were actually camp- 
ing. It is significant that these Pilgrims 
should have recorded, at a meeting aboard 
their flimsy vessel ‘ ... and so it was 
decided on the morrow that a small party 
should go ashore and select a camp site.’ 
end further ‘...a camp site was selec- 
ted on high ground and there it was 
further decided by consent of most com- 
mon voices that each man should build 
his own home.’ ’’4 | 

H. W. Gibson reflects the feeling that 
from these humble beginnings the organ- 
ized camping movement of today got 
its start, and moreover, that it is strictly 
an American innovation: 

“Since the time of Moses people have 
camped out along the banks of streams, 
by the shore of lakes and in the moun- 
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tains, but camping as an organized, co- 
operative way of living, is a compara- 
tively recent movement and is distinctly 
American in its origin.’’s 

Reports have it that the first time 
camping, as an organized, educational- 
recreational project, was undertaken was 
in 1861. It was Frederick Williams 
Gunn, the founder of the Gunnery School 
for Boys, in Washington, Conn., who 
(according to Lehman) made the first 
move.6 Evidently Camp Gunnery stimu- 
lated other interested parties to similar 
action. Just 15 years later, Dr. Joseph 
T. Rothrock, a practicing physician of 
Wilkes-Barre, Pa., undertook the es- 
tablishment and operation of a private 
camp for boys. This camp, located on 
North Mountain in Luzerne County, Pa., 
was designated as the “School of Physi- 
cal Culture.”’ 

Church sponsored camping, now a 
erowing trend in the field, was begun 
in 1880 by the Rev, George W. Hinkley. 
The first camp, designed for his own 
parish, was located on Gardners Island, 
Wakefield, R. I. 

It is interesting to note that the three 
men who might be called the fathers of 
the camping movement in America re- 
presented three of the main professions 
still most active in camping, an educa- 
tor, a physician, and a clergyman. 

Gibson indicates that Camp Chocorua, 
founded by Ernest Balch in 1881, was the 
forerunner of the organized camps of to- 
day.7 Briefly, the camp had an average 
enrollment of 25 boys, five men on the 
“faculty,” program emphasis was on 
“swimming, rowing, fishing, and the prac- 
tical work of camp life.” Following in 
rapid succession came Camp Harvard in 
1882 and Camp Algonquin in 1886. 

The first agency camp was started in 
the summer of 1885 by Sumner F, Dud- 
ley. While Dudley was nct a member of 
the staff, the seven boys who comprised 
his initial enrollment were all members 
of the Newburgh (New York) YMCA.s 

Sargent reports that the first camp 


school (or school camp, as we know it. 


today) began in Boston. He quotes Dr. 
Marie M. Ready from a Bulletin of the 
U. 8S. Office of Education, “Camping 
as a function of the Public School had 


its beginning in 1912.’’9 Even before this, 
however, Gibson indicates that: 

“The earliest record we find of a 
camp school for boys is that of the Young 
Men’s Christian Association who conduc- 
ted such a school on Commonwealth 
Avenue Boulevard, Boston, July 7, to 
August 25, 1909.’’10 

In the 1890’s the movement began to 
accelerate; private and agency camps 
became more numerous. During the years 
from 1890 to the turn of the century 


Sargent reports that the following camps 


came into being:”’1 

Camp Shand, Camp Idlewild, St. Ann’s 
Camp, Camp Arey, Kewaydin Camps, 
Camp Choconut, Pine Bluff Camp, Camp 
Durrell, Camp Pasquaney, Camp Marien- 
feld, Camp Penacook, Norway Pines 
Camp and Camp Greenbrier. 

Boys’ Clubs, “‘Fresh Air’? groups, Boy 
Scouts, Camp Fire Girls, Girl Scouts, 
YWCA/’s and Settlement Houses became 
active in the camping’ field during the 
first quarter of the twentieth century. 
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In the January issue of CAMPING 
MAGAZINE, the article “A Council 
Ring for Every Camp” was mistak- 
enly credited to “Tracks and Trail- 
craft,” by Ellsworth Jaeger. The 
material was, however, excerped 
from Mr. Jaeger’s new book “Coun- 
cil Fires.” Both are published by 
Macmiiian Co., 60 Fifth Ave., New 
York City. 














For All Camp Leaders 





Sea You Wani 
Jo Help Peonle 


Rudolph M. Wittenberg 


‘Recommended for use in training courses, 
for your leader’s library shelf, for camp 
counselors.’’ — Girl Scouts News Letter 

“A must for anybody who works with a 
group of youngsters.’”’ — Parents’ Maga- 
zine. $3.00 


and 
Counselors Ket 


Six manuals that get down to the brass 
tacks of every-day camp situations and 
problems. Purchased separately these would 
cost $4.25. You can buy them together as 
the COUNSELOR’S KIT for $3.69 when you 
order one to nine kits, and for only $3.50 
per kit if you order ten or more. When 
ordering, send names and addresses of 
your counselors and we will mail the Kits 
directly to them, saving you that bother. 


TALKS TO COUNSELORS 

Dimock and Statten 

What the counselor needs to know to 
work in the modern camp. In non-tech- 
nical language it applies the contributions 
that psychology, mental hygiene, charac- 
ter education, and sociology can make 
on the counselor’s job. 7 5e. 

















FIFTY CASES FOR 

CAMP COUNSELORS 

Roland W. Ure 

A manual credited with “much of the 
progress made in the last decade in 
educational camping.’”’ Covers the entire 
range of camp activities and relation- 
ships, using cases that serve as starting 
points for staff discussions. 75e 


SOLVING CAMP BEHAVIOR 
PROBLEMS 
J. Kenneth Doherty 
A study in semi-outline form of why 
campers act as the do, emphasizing the 
cause underlying such typical behavior 
as homesickness, stealing, showing off, 
timidity, sex problems, eating habits. 75e 


SO YOU WANT TO BE 

A CAMP COUNSELOR 
Elmer F. Ott ; 
Here’s what it takes to be a camp coun- 
selor, the opportunities and responsibili- 
ties, what’s expected of the counselor at 
all times, and the attitudes and techniques 
that help him to do his job 75e¢ 


CAMP COUNSELOR’S MANUAL 
Ledlie and Holbein 
This expanded and 
manual emphasizes the cabin counselor’s 
job, qualifications, relationships, his part 





completely revised 


in the total camp organization. 75e 
GAMES FOR QUIET HOURS 
AND SMALL SPACES 50c 





Clip and Mail 


a ees copies of SO YOU 
WANT TO HELP PEOPLE @ $3.00. AND 
eg ol COUNSELOR’S KITS @ $3.69 (1-9 


kits), $3.50 (10 or more kits). Send one 
COUNSELOR’S KIT to each of the attached. 
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[|] Charge my est. acct. [] Payment encl. 


Association Press 


347 Madison Ave. New York 17, N. Y. 
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Red Cross Waterfront Trainin 


NDIVIDUAL camp owners and direc- 

tors, as well as organizations oper- 
ating multiple camps, are today virtually 
unanimous in their appreciation of the 
role of the Red Cross National Aquatic 
Schools in providing the best of aquatic 
leadership training. 

This is so for two principal reason: 

1. — The camp operators themselves 
become steadily and increasingly aware 
of the necessity of first-class training of 
their waterfront leaders. They know that 
campers are most effectively safeguarded 
only under the supervision of such lead- 
ers, that the best of aquatic instruction 
adds immeasurablv to the camper’s sense 
of achievement (which is furthered by 
the awarding of Red Cross certificates 
for courses successfully completed), and 
that the individual’s camping experience 
ts broadened and enriched both because 
he is qualified for a fuller participation 
in aquatic activities and because he is 
offered a more extensive aquatic pro- 
gram in which to participate. 

2. — The Red Cross Aquatic Schools, 
which sinee their beginning in 1922 have 
placed major emphasis upon aquatic 
leadership training, have consistently ob- 
served and kept pace with the changing 
and expanding needs of camps. Standards 


Below — Class of student-instructors watches demon- 
stration of the crawl. 
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by &. K. Stabler 


have been steadily raised; new methods 
have been tried, proved and adopted; 
and techniques, both of execution and 
of teaching, have been constantly bet- 
tered. 


Evidence of the aquatic schools’ re- 
sponsiveness to the camps’ needs is no- 
where better demonstrated than in the 
increasing emphasis placed upon the 
training of leaders to provide instruction 
in the handling and operation of smail 
craft. Among the 38 aquatic schools con- 
ducted throughout the nation last summer 
(all but one of which offered small craft 
courses), three gave major emphasis to 
small-craft instruction, and four were 
devoted exclusively to the training of 
small-craft instructors. 

Availability of the aquatic school train- 
ing is also important to camp leaders. 
Last season’s record number of schools, 
conveniently located at choice camp and 
resort sites throughout the five Red Cross 
areas, accommodated a total enrollment of 
3,466 students, including 82 who attend- 
ed three schools conducted especially for 
Negroes. For the convenience of camp 
leaders and others who wish to take train- 
ing in preparation for the summer’s ac- 
tivities, most of the schools were, as 
usual, conducted in June, as will be 





— 1949 Model — 


noted in the accompanying schedule. For 
those unable to attend the June schools, 
others are held in late August and early 
September. 

Instruction and training at these 10- 
day camp schools is thorough and inten- 
sive, despite the fact that ample time 
is allotted to rest and recreation. Facul- 
ties are composed of men and women 
recognized as experts in their fields. 
Many of them are nationally known and 
most of them serve as volunteers, giving 
freely of their time and effort because 
of their interest in the work and their 
belief in the soundness and worth of 
this training program. 

There are five major divisions of sub- 
ject matter and courses: (1) first aid, 
(2) life saving and water safety, (3) 
swimming and diving, (4) small-craft 
operation, and (5) accident prevention. 

A student enrolled for aquatic leader- 
ship training takes all aquatic subjects 
and enough first aid to enable him to 
give intelligent assistance to victims of 
accidents in the water or about water- 
front or pool. 

A full daily class schedule is rigidly 
maintained for the 10 consecutive days. 
It consists of four two-hour sessions or 
eight one-hour sessions of instruction, 





Above — Class in basic canoeing learns fundamen- 
tals of the paddling stroke. 
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practice and practice teaching. In the 
evenings an hour is devoted to seminars 
or group discussions of the application 
of the program to the variety of situa- 
tions likely to be encountered. 

Subjects thoroughly canvassed at these 
seminar sessions include: (1) camp wa- 
terfront leadership training, which in- 
cludes establishment, maintenance and 
operation of a camp waterfront; (2) 
community aquatic leadership training 
program, (3) small-craft leadership train- 
ing program, and (4) pageantry and 
rhythmic swimming, with emphasis on 
their place in the camp aquatic program. 

It is noteworthy that a goodly propor- 
tion of the regular class time each day 
is devoted to practice under faculty su- 
pervision. This applies not only to the 
mastery of aquatic skills but to the ac- 
quisition of teaching techniques as well, 
for it has long been recognized by those 
who direct the Red Cross Aquatic School 
program that to “learn by doing”’ is the 
surest way of becoming a good aquatic 
performer and instructor. 

The aquatic school fee is $40 for the 
10 days. This covers board and lodging, 
texts and materials used, emblems and 
insignia earned, and minor incidentals. 

Students pay their own fees or are 
sent by the organization for which they 
will teach or direct. In such instances 
the cost of training is sometimes con- 
sidered a part of their remuneration. 


Red Cross chapters also frequently award 
scholarships to picked individuals within 
their jurisdiction. 

The schools are open to men and wo- 
men 18 years of age or older, provided: 
(1) they are certified by a reputable 
physician as being in good health and 
sound physical condition, (2) that in the 
case of aquatic students they are reason- 
ably strong swimmers and are ‘“‘at home 
in water,’ and (3) that they plan to 
teach water safety, first aid or accident 
prevention. 

The 1949 aquatic school schedule will 
not be completed until late in the spring. 
Information regarding the time and lo- 
cation of the various schools may be ob- 
tained from your Red Cross chapter, the 
director of Safety Services in your area 
or National Red Cross offices, Washing- 
ton 13, D. C. 

Last year’s pre-season schedule, to 
which a few schools were subsequently 
added, is printed below. It will serve to 
indicate the distribution of the schools, 
although locations are subject to some 
changes and additions in 1949. 


North Atlantic Area 
Camp Kiwanis, South Hanson, Mass.; 
Camp Watitoh, Becket, Mass.; Camp 
Manhattan, Narrowsburg, N. Y.; Noko- 
mis Camps, Mahopac, N. Y. 
Eastern Area 
Camp Minnehaha, W. Va.; Camp Limber- 
lost, LaGrange, Ind.; W. Va. State Teach- 





ers College, Institute, W. Va. (for Ne- 
groes);Camp Lake Greeley, Greeley, Pa.; 
Camp Minqua, Highrock, Pa. (Small 
Craft only). 

Southeastern Area 
Northwestern State College, Natchitoch- 
es, La.; Montgomery Bell State Park, 
White Bluff, Tenn.; Camp Carolina, Bre- 
vard, N. C.; Roosevelt State Park, Chip- 
ley, Ga.; Tenn. A & I College for Ne- 
groes, Nashville, Tenn. 


Midwestern Area 

Camp Fern, Marshall, Texas; Owa- 
sippe Camp, Whitehall, Mich., (Small 
Craft only); Lake Murray, Ardmore, 
Okla.; Camp Heffernan, Towanda, III.; 
Camp Wood, Elmdale, Kans.; Camp Strad- 
er, Crete, Neb.; Camp Dodge, Grimes, 
Iowa; Camp Douglas Smith, Ludington, 
Mich.;. Lake Murray, Ardmore, Okla. 
(for Negroes); F.F.A. Camp, Lake Oz- 
ark, Mo.; Camp Francis E. House, Brim- 
son, Minn.; Indian Mound Reservation, 
Oconomowoc, Wis. 


Pacific Area 

Granite Dells, Prescott, Ariz.; Emerald 
Bay, Catalina Island, Calif.; Jones Gulch, 
near San Mateo, Calif.; Wild Cat Lake, 
near Bremerton, Wash.; Camp Sweyo- 
lakan, Coeur d’Alene, Idaho; FA & AP 
School, Asilomar, Pacific Grove, Calif.; 
Camp Ravencliff, near Garberville, Calif. 


Insular 
Kona, Hawaii. 











YOUR DEPENDABLE 


Source of Supply 


You obtain all your requirements for meats, poultry and food 
specialties from Pfaelzer Brothers. You save time, money and 
serve delicious, nutritious meals due to Pfaelzer Brothers’ 
famous Personalized Service. 


This Pfaelzer Brothers EXCLUSIVE Service assures you of 
Uniform Quality; Uniform Weights; Economical Cuts and 
Close Trim. You get maximum satisfaction at minimum cost 
with fast pre-paid deliveries to anywhere in the 48 States. 


Write today for free copy New Market Guide and Price List and 





PICKLED MEATS 











menus. 








information pertaining to our food specialty line consisting of 
dehydrated soup bases, chili con carne and corn beef hash in 
tins; bouillon powder, homogenized peanut butter, sauces, gela- 
tins, dressings and other items to add variety to your camp 


PFAELZER 74 BROTHERS,INC. 


Nee Be i? 
UNION STOCK YARDS) \ STAN 
AMERICA’S FINEST MEATS, POULTRY, FOOD SPECIALTIES 


CHICAGO 9, ILL. 


SMOKED MEATS 


44 Other FOOD 
SPECIALTIES 
designed to 
help you serve 


a better meal. 
Catalog on Re- 
quesf. 
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are you there? 


The Camp Directory of The New York Times 
Magazine is a reliable source of information 
for the more than 1,000,000 families that 
read The Times every Sunday. 


It is also a reliable source of enrollments 

for camp directors. Your advertising there 
reaches the kinds of families that can afford 
camps for their children—families that have 
a reputation among advertisers for 
responding freely. 


Right now these families are wide open to 
suggestions. You can swing their decisions 
your way by running a regular advertising 
schedule in The Times Magazine Camp 
Directory. 


Interested? Write to: Camp Advertising 
Department, The New York Times, Times 
Square, New York 18, N. Y. 


The New Pork Cimes 


AMERICA’S LEADING EDUCATION ADVERTISING MEDIUM 
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ERHAPS the easiest and simplest 

method to render an account of my 
term of office would be to discuss the 
work of the seven Standing Committees 
whose chairmen make up your Executive 
Committee. 


Finance: These have not been easy 
years for your Association. Rapidly ad- 
vancing costs have affected us as much 
as everyone else. In order to maintain 
a national office, to pay an office staff, 
and to render any sort of service to the 
membership, it has been necessary to 
follow the current trend and raise mem- 
bership fees. This we did not wish to 
do any more than you wished to have 
us. However, you as ACA members have 
accepted the inevitable with exceedingly 
good grace, and as a result ACA has 
been able to maintain its national office 
at the highest level of service in its 
history. Financial problems still exist 
which must be recognized and dealt with. 
Their solution seems to lie in these di- 
rections, among others: 


1, From now on, memberships should 
be taken out at the correct level as pre- 
scribed in the dues schedule. Last year 
the emphasis was on continuing mem- 
bership: now it must be on continuing 
at the correct level. Student member- 
ships are actually a financial loss to 
ACA: their validity should be re-exa- 
mined. If we could obtain 1000 “Camp” 
memberships, our financial problem 
would be practically solved. 

2. Besides membership, our finances 
depend heavily upon conventions. The 
cooperative spirit of the regional con- 
ventions for 1949 promises returns for 
next year beyond those from the last 
national convention, If every year can 
see substantial income to ACA from the 
various conventions, the budget can be 
met and services of the national office 
sustained and increased. 

For the working efficiency of the 
national office it would be well for Sec- 
tions to discuss the possibilities of having 
dues paid at a regular fiscal period, and 
books and contributions set up on a cal- 
endar-year basis. 

We cannot leave the financial picture 
without expressing appreciation to our 
financial wizards: Roy Alm, Charles Des- 


20 


The Presidents Page 


By Carol Gulich Hulbert 


President, American Camping Association 





ser, and Ted Cavins. These men have 
given countless hours of time and un- 
selfish work in the best interests of the 
Association. 


Membership must come next because 
of its close alliance to money. All our 
hats are off to Ray Bassett for the won- 
derful work he has done during the last 
four years. From 1944 to 1946 our mem- 
bership doubled. From 1946 through 
1948 we have maintained our member- 
ship and increased a little in spite of the 
change in membership classifications and 
dues schedule, This has been a tremen- 
dous.achievement, accomplished only by 
the loyal support and cooperation of the 
sections and the untiring work of Ray 
Bassett and Dr. Gerald Burns. 

Our 1948 budget and income are al- 
most four times the 1944 budget and in- 
come. This is just one indication of our 
tremendous growth in this short period 
of time. With it go an increase in the 
number of sections from 27 to 43, in- 
creased interest in and organization of 
sub-sections or district groups within sec- 
tions for greater local service, increased 
interest among sections in publication of 
camp directories, news bulletins, services 
to members, paid secretaries, etc. Some 
of these are not strictly membership but 
they have been encouraged by your Mem- 
bership Committe as promotional devices. 


Leadership Training: ACA has been 
fortunate in having quiet and hard-work- 
ing Hugh Ransom as chairman of this 
committee. In a report of his work Mr. 
Ransom writes as follows: 


“Twenty-eight Sections now have 
Leadership Training Committees as com- 
pared to 19 in 1947. It is also encourag- 
ing to note that more Sectional-sponsored 
leadership courses and institutes are be- 
ing promoted. And, although quite a few 
colleges and universities now offer 
camping courses, correspondence bears 
out the fact that many others are con- 
templating or are already developing 
plans for including camping courses in 
their curriculum.” 

As a result of the 1947 ACA Work- 
shop on leadership training, two publi- 
cations were issued. One is “A Camp 
Director Trains His Own Staff.” The 
other is ‘‘Recommonded Procedures for 


Camp Leadership Courses for Colleges 
and Universities.” 

Two other projects are currently un- 
derway. One is the careful selection of 
films and slides for use in leadership 
training. The Indiana Section, under the 
chairmanship of Miss Oranda Bangsberg 
and with the help of Mr. Reynold Carl- 
son, has accepted the project of selecting 
and preparing a resource list of films and 
slides for leadership training purposes. 
The second is the preparing of a guide 
to help Sections and Regions to sponsor 
and promote institutes and courses for 
camp directors. Miss Marjorie Cooper, 
Camp Fire Girls, and Mrs. Alma Alston, 
Girl Scouts, from the Chicago Section, 
have agreed to develop this material. 


Publications: Even as able a person as 
Mr. Ransom could not have accomplished 
this by himself, Many people worked with 
him to create the material, and then it 
went to the efficient hands of Mrs. Ethel 
Bebb and the Publications Committee to 
see that it was correctly printed and 
published. Editing and re-editing is slow, 
painstaking work. A _ special vote of 
thanks goes to Catherine Hammett for 
her large share in the publication of “A 
Camp Director Trains His Own Staff.” 
The new ‘‘Leadership Courses for Schools 
and Colleges” is just off the press and 
is being sent free to all Sustaining, Con- 
tributing, and Camp members of ACA. 


The interest of Pocket Books, Inc., in 
publishing a book on “‘Camp Crafts” at 
the camper’s level, has finally become a 
definite plan. Each member of the ACA 
Executive Committee agreed with the 
chairman that the logical person to au- 
thor the book was Catherine Hammett, 
since Pocket Books wanted a person con- 
nected with a national youth agency, 
and indicated that they would like to 
have Miss Hammett do it. 

Publications printed for sale during 
the past year have been quite success- 
fully sold. The budget amounted to 


$1,500, the last report showed a $2,000. 


income from sales. We must give much 
credit to Dr. Gerald Burns for this. 

During these recent years we have had 
the best CAMPING MAGAZINE in our 
history. Supervision of magazine content 
and work with Howard Galloway, who 
publishes the magazine for us, have been 
part of the regular duties of the Publica- 
tions Committee. A recent large increase 
in printing costs makes an immediate de- 
cision necessary as to how best to ab- 
sorb this added expense. The Publications 
Committee, and especially Howard Gallo- 
way, deserve great credit for our good 
magazine, 


Program: It is difficult to separate 
the work of one committee from another 
as each is so closely integrated with the 
others. This is especially true of the work 
of Catherine Hammett and the Program 
Committee, as almost everything done 
could easily be considered as Program. 
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Miss Hammett has spark-plugged many 
of the activities of the last two years. 
She helped generously with the leader- 
ship training workshop. She has served 
on the Publications Committee as assis- 
tant and advisor. She has been a constant 
help to the CAMPING MAGAZINE, ap- 
praising content and suggesting content 
needed. Her committee has developed an 
excellent set of procedures for future 
workshops. A questionnaire, seeking sec- 
tion suggestions for program material in 
the next two years was sent out in the 
fall, and the findings returned from sec- 
tions have been voted upon at the Board 
Meeting just concluded, Thus the new 
president will come into office with clear 
directions as to program material for 
the coming years. Miss Hammett’s book 
on “Camp Craft for Teen-agers”’ will be 
helpful to all of us when it comes from 
the press. 

There is real need of correlation of 
the program aspects of ACA. Actually 
committees on Health and Safety, Aqua- 
tices, Church Relations, International Re- 
lations, ete., all rightfully belong under 
program. Perhaps the new Program Com- 
mittee can be set up with this in mind. 


Public Relations: Like Program good 
public relations runs through everything, 
and who better could we have for making 
friends for ACA than our our own friend, 
George Miller, During the spring of 1947, 
prior to George’s term, the committee 
was carried by Lewis Reimann of the 
Michigan Section. Camp week in 1948 
was held March 21-27, with the theme 
“Strengthening Democracy’ through 
Camping.”’ Five thousand posters were 
distributed nationally. Press and radio 
cooperated in carrying the story of camp- 
ing across the nation. Camp Week in 1949 
will be observed during March 20-26, 
with the theme ‘‘Camping for Freedom.” 

In future years it would be well if 
the Public Relations Committee could 
spread the news of camping through the 
press and radio more continuously 
throughout the year. Thus far the work 
has been confined largely to this one 
“Camp Week,” but we need the world 
to know about camping through 52 weeks 
of each year, 


Studies and Research: We all know 
the great value that Reynold Carlson has 
contributed to the Association in the last 
two years. His advice as one of the 
ixecutive Committee has been thoughtful 
and wise. His book reviews in CAMPING 
MAGAZINE have been read by all of 
us, his encouragement to youthful writers 
of M.A. or Ph, D. theses has helped to 
produce material beneficial to the camp- 
ing profession. His specific assignment 
‘uring the last year was that part of the 
\CA workshop which dealt with legis- 
ation. Government officials met with 
amping people to explore the field of 
amping Legislation. 

The findings of this important part of 
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Place your order now. Make sure of 


Jorn the scores of camps that use Old 
having Old Towns for the camp season. 


Town Canoes. The inexpensive up- as sachin ‘ 

; ; ; so we Can supply Nat-bottom boats 
keep of this faithful craft will appeal ~oo pepalet With uey comme~ond 
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For 48 years Old Town has been the dies, oars, slat back rests, mast seat, 

standard canoe — more widely used carrying yokes, cushions, etc. 

cin ~~ ke. Itef dey WRITE FOR FREE CATALOG. Address 
a aT OLD TOWN CANOE COMPANY 

out the country is a tribute to its excel- b1z Elm Street Old Town, Maine 





lent workmanship. 
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Develop new enrollments for today and for the 
future through PARENTS’ MAGAZINE, now re- 
ceived in homes of 1,200,000 families with well 
reach over 2,400,000 children, your best enrollment 


prospects. 


2,400,000 1948 was the fifteenth year in which PARENTS’ 


MAGAZINE carried more camp advertising than 
any other national magazine— proof of the con- 


en rollm ent fidence this magazine enjoys with camp directors 


and America’s mothers and fathers who select 


the camps their children will attend. 





PARENTS’ MAGAZINE'S Camp Service Bureau 
receives thousands of inquiries each year, asking 
th ro ugh for guidance in camp selection. Camp advertisers 

benefit strongly from these inquiries. All camp 
advertisements in the May issue of PARENTS’ 
MAGAZINE appear in the Annual Camp Direc- 
tory reprint, used throughout the year. 


PARENTS’ MAGAZINE 


52 Vanderbilt Avenue, New York 17 
Lowest rate per thousand circulation among 





all leading consumer magazines in the Camp field. 
Address inquiries to Josephine E. Chrenko 
Director School and Camp Department. 


Patronize your advertisers. Mention Camping Magazine when 











the workshop are now in mimeographed 
form and available to those who wish 
them. As this is a specialized subject, it 
was decided not to send it out to all 
members. However, its value will be felt 
in each of our 43 sections. 


This completes a brief survey of the 
work of your seven standing committees. 
The Executive Committee is made up of 
these seven plus the officers. I have al- 
ready spoken of the work of your treas- 
urer, Charles Desser. No one could pos- 
sibly overlook the tremendous job done 
for ACA by your secretary, Milton Gold- 
berg, in his capacity as general chair- 
man of our 1948 convention in Los 
Angeles. In spite of the difficulties of 
distant transportation and expensive ho- 
tel accommodations, the California con- 
vention most generously returned to the 
national office $1,000, which was con- 
siderably more than half of the net 
profits. 

I cannot leave the Executive Commit- 
tee without praising our newest mem- 
ber, Mrs. Kathryn Curtis, now serving as 
your Vice-President. As is the way with 
ACA, we dumped a mean job in her lap 
the minute she was elected, We assigned 
to her the chairmanship of a committee 
to formulate plans and policies for fu- 
ture conventions — both regional and 
national. Her committee met in October 
and a report of that meeting is given on 
the President’s Page in the December 
issue of CAMPING MAGAZINE. 


The committee felt that groups respon- 
sible for conventions should keep in 
mind constantly that they represent ACA 
and therefore should keep close contact 
with the National Office. This is not only 
important to regions and sections in the 
interest of better programs, but will re- 
sult in consistent policies which are essen- 
tial to a national organization. 


Chairmen of special committees have 
been at work, too. The committee on 
Church Relationships, under Rodney Brit- 
ten has made real progress. Marjorie. 
Camp has faithfully held together the 
Health and Safety and the Aquatics com- 
mittees until the appointment of Miss 
Dorothy Spear, who has recently accepted 
the chairmanship of Health and Safety. 
The Canoeing Standards and the Canoe- 
ing Manual recently published by the 
New England Section are two of the 
many undertakings supervised by Miss 
Camp. 

Mrs. Lucien Henderson, chairman of 
our committee on International Relations, 
has served as hostess and travel manager 
for French counselors coming to this 
country. She has been the, clearing house 
through whom many of us here sent help 
to Europe. Young Americans, wishing to 
serve as counselors in.camps abroad, have 
turned to Mrs. Henderson for assistance. 
She has been one of our most hard-work- 
ing members. 

Until her recent illness, Dr. Alice 


writing them. 
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ARE YOU AND YOUR STAFF 
BOOK CONSCIOUS? 














(a) Administration of the Modern 

Camp, edited by Hedley Dimock. 
Written by eleven leaders in 
various phases of camp plan- 
ning and operation, this book 
is a complete reference work 
on camp administration. $4.00. 


(b) The 1949 Camp Director’s 

Handbook and Buying Guide 
Full of practical, useful in- 
formation with tested plans 
for improving your camp. 
Something you’ll want to study 
now and take to camp with 
you this summer. $1.50. 


(c) Creative Ceramics, Katherine 
M. Lester 
Pictures and discussions on 
techniques for use of clay in 
making handicraft projects, in- 
cluding tiles, figurines, pottery 
and other forms. $3.75. 
(d) Services for the Open, Matoon 
and Bragdon 
Contains 29 complete services, 
83 hymns and songs. with 
words and music, Planned to 
take care of the whole camp 
season. $2.50. 


(e) Use of Native Materials, Mar- 
garet Eberhardt Shanklin 
Clear illustrations and fine 
photographs showing how to 
make things from straw, corn, 
grass and rush. Nearly half the 
book is devoted to clay. Will 
give your nature counselor 
new ideas! $2.75. 
(f) Layout, Building Designs and 
Equipment for YMCA Camps 
Architectural designs and sket- 
ches for camp buildings. Use- 
ful for any camp contemplat- 
ing one or more new buildings 
on its site, $3.00. 


Now is the time for you and your staff to develop the reading habit. 
Below are listed books that will better train your counselors in fields 


in which they specialize. 


What they read this winter, you will reap in benefits in the 1949 season. 
Order for yourself, for your craft counselor and camp nature leader. 
Order for all members of your staff and start them all reading for sure-fire 


good results. Use the coupon at the bottom of this page. 


(g) The Stars are Yours, James 

S. Pickering 
Written particularly for the 
layman, with emphasis on 
those subjects in the sky which 
can be seen without the aid 
of a telescope. Charts and 
photographs to clarify the 
text. $3.95. 


(h) Tracks and Trailcraft, Ells- | 


worth Jaeger 
Excellent portrayal, by means 
of line drawings and text, of 
the tracks, habits and habitats 
of American animals. $3.95. 


(i) Chef’s Guide to 
Cookery, J. H. Breland 
Specialty dishes as well as 
more simple ones are includ- 
ed in this volume. Quantities 
of ingredients are stated both 
by volume and weight, prepar- 
ation time and cooking temper- 
atures are indicated. $6.00. 


(j) Fireside Book of Folk Songs, 
Boni and Lloyd 
This beautifully illustrated 
book contains words and music 
for 147 of the great ballads, 
old favorites, hymns, ete. 


$3.95. 


Quantity 


(k) Camp Site Development, Julian 

H. Salomon 
Covers all aspects of camp 
planning, from choice of site, 
through utility and sanitary 
arrangements; includes. de- 
scriptions and diagrams of 
camp structures. 54.00. 


(1) Canoeing A-Z, Ruth Elvedt 
Instructions by a camp canoe- 
ing head on canoe selection, 
care, repair. Information on 
teaching canoeing in camp, or- 
ganizing trips and meets, ete. 

$1.50. 


(m) Teaching S:vimming, Paul W. 

Lukens 
Suggestions and _ teaching 
plans for swimming instruc- 
tors, Typographic arran”c- 
ment presents parallel sugges- 
tions to teachers and pupils in 
adjoining columns. $1.50. 


(n) The Book of Nature Hobbies, 

Ted Pettit 
A must for your nature coun- 
selor. Almost every type of 
nature hobby is included, be- 
sides a large number of black 
and white drawings which 
serve to clarify the text. $3.50. 


ORDER YOUR COPIES TODAY 


Howard P. Galloway, Publisher 


_Metuchen, New Jersey 
Please send me prepaid books as indicated below. I enclose check or money 


order to cover. 


Circle letters indicating titles wanted. Specify number of copies of each. 
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Drought, chaired a sub-committee on 
Legislation under Reynold Carlson. We 
regret her necessary absence and wish 
her a speedy return to good health. 


Dr. Lloyd Sharp, as chairman of our 
new committee on School Camping, will 
certainly keep us abreast. of develop- 
ments in this important field. 


Miss Betty Lyle has recently accepted 
a position at the University of Hawaii. 
Until she left for this appointment, her 
committee on Specialized Services was 
constantly active. With the coming of 
the New Year we look to Dr. Hedley 
Dimock for guidance in implementing 
our new set of standards. 


There have been so many other good 
jobs done for ACA in the last two years 
that it is hard to know where to stop. 
Wilbur Joseph and his committee worked 
hard over the Standards. Otto Rosahn and 
his committee labored long over the new 
constitution which I hope we adopt today. 
Al Wyman, as chairman of a committee 
to study our relations with other youth 
serving agencies, is closely in touch with 
this complicated problem. Roy Alm, as 
chairman of the Nominating Committee, 
has rendered a real service by securing 
four such outstanding candidates as ap- 
pear on the slate for your voting today. 
Through and under it all runs the un- 
tiring work of Gerald Burns, who has 
given everything he has to the cause of 
camping during this last year and a half. 
I hope we can keep him with us for a 
long time to come. 


My report has been confined to the 
work of the committees. If time would 
permit I would like to tell you of the 
fine work being done in our many sec- 
tions, of the excellent seminars and train- 
ing courses being given, of the good sec- 
tion bulletins being published, of the 
many section directories being written 
— and of the fine spirit of enthusiasm 
and cooperation that pervades the whole 
association, You will be able to read of 
these section activities in the Section 
Highlight Reports given at the present 
Board Meeting. 


In leaving the presidency of ACA, I 
feel as any camp director does at the 
end of a camping summer. That bump- 
tious youngster who caused us lots of 
time and thought and worry is the one 
we regret to see depart. We wonder if 
others are going to understand his dif- 
ficulties, sympathize with his problems, 
be patient with his foibles, stimulate him 
to creative activity. In the awkward, 
gawky youth will someone else see the 
promise of great strength and power in 
the years to come. It hurts to let go for 
fear the next person won’t love and un- 
derstand the child as well as we do. 
Leaving the ACA is somewhat like that 
— I have loved it and worked hard for 
it and, in spite of its growing pains, I 
believe in it thoroughly. 
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MERICAN CAMP WEEK in 1949 

will be observed March 20-26. The 
theme will be “Camping for Freedom” 
— Freedom for America and Freedom 
for Campers. 

This theme may well become our ob- 
jective throughout 1949. Not only to 
arouse America to the powerful force of 
camping, but as applied to our adminis- 
tration of camps and as related to our 
program. 

A “Week” is not enough time in which 
to accomplish the need of telling the 
story. It becomes a focal point, from 
which we tell the story of our achieve- 
ments, Then ‘‘Camp Week”’ serves as a 
spring board from which to launch a 
vigorous program of continuing activity 
and public information. 

A successful Public Relations program 
is dependent upon the enthusiasm gener- 
ated in each Section of the American 
Camping Association. ACA means Ameri- 
ca Camping Always. 

As a feature of 1949 American Camp 
Week, we are suggesting that each Sec- 
tion conduct a Family Outing for the 
general public. This might be held at 
a community park or nearby camp. The 
purpose of such an outing would be to 
offer instruction and demonstration of 
camping techniques to the end that fami- 
lies would be better equipped to. enjoy 
their picnics and family trips. The more 
Camping we do in America, the more 
camping conscious we become. This type 
of public service cannot help but do this 
and at the same time make new friends 
for ACA 


Campers Glamorizing Camping _ to 
Boys — Girls — Parents is the best 
Public Relations we can have. 

Let’s bring campers into the picture 
of Camp Week. They are our clients, 
our satisfied customers — their influ- 
ence is of tremendous value. They have 
““Camp-appeal.” 

Use Campers on the radio. 

Use Campers before Service Clubs, or- 
ganizations and Schools. 

Use Campers in “live exhibits.”’ These 
“How Lobbies’” may be done in connec- 
tion with window exhibits, displays of 
camping equipment and before groups. 
Also in vacant lots, on street corners, 
public squares and in parks. Suggestions: 

1. Cooking demonstrations 

2. Camping skills 

3. Arts and crafts 

4. Camping “Kinks.” 

Hold Camper-Parent reunions, if pos- 
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x 


March 
20-26 


Week 
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sible, in an outdoor atmosphere. Stage 
picnics and pot-lucks. Invitations to par- 
ents, campers and prospects. Have a good 
live program. Dramatize your camp pro- 
gram for 1949. Set camp attendance 
goals with campers. 


General Observance: 


1. Get Governor’s Proclamation. Get 
Mayor’s Proclamation. 


2. Hold session in observance of 
“Camp Week” at February meeting of 
each Section. If this comes too late to 
adequately plan, call special meeting of 
Public Relations Committee. If you have 
no Public Relations Committee, appoint 
a Camp Week Committee. 

3. Secure cooperation of local Ad Club 
to help with publicity, They will appoint 
a committee to work with you in securing 
full coverage by press and radio. Localize 
your material. Bring in the boy and girl 
“‘Camp-appeal’”’ — relate parents to their 
needs. Put Your Stuff in Newsy, Simple 
Language. Be sure to get a newspaper 
editorial on Camping. 


4. Develop Speakers Bureau from 
among campers, counselors and directors. 


5. Secure cooperation of Forest Ser- 
vice, State Parks, Community Recreation 
Groups. 

6. Have parents tell, through the press, 
over the radio and before groups ‘‘Why 
My Children Attend Camp.” 

7. Get the cooperation of a local news- 
paper to publish the best letters written 
by campers on, ‘‘Why I Like to Go to 
Camp.” 


8. Hold a Camping Sunday — get your’ 


Ministerial Association and other pas- 
tors to cooperate. Dates of Camp Week 
in Church Bulletin, Sermon on ‘‘Camp- 
ing For Freedom.” 

9. Secure cooperation of Service Clubs 
in observance. 

10. Set up a Camp Information Booth 
in a large department store, or on street 
corner. 

11. Give your Camp Directory wide 
circulation. Run it in the paper. If too 
long, tell the parents, boys and girls 
where it may be secured. 

12. Theatres will cooperate in turn- 
ing a Saturday morning over for a free 
show (acceptable picture and stage pro- 
gram, which you put on about Camping.) 

13. Ask the cooperation of School Su- 
perintendents, and Parent-Teacher Asso- 
ciation to.carry out a program in the 
schools by assemblies, movies and de- 
monstrations. 
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14. Ask public and school libraries to 
display camp literature and books on 
camping. 

15. Secure cooperation of local Sports- 
men’s Association. Interpret camping 
values to them by speakers — adult, boy 
and girl. 

16. Bring your counselors into the 
whole picture wherever possible. Don’t 
overlook counselor recruiting and place- 
ment opportunities. 


17. Use this week to bring the work 
of your ACA Section before the public. 


It would be naive to presume that 
Camp Week will involve the whole na- 
tion, If most of our Camping Sections 
are able to do something which regis- 
ters beyond their own constituency, we 
will have made a real gain. Of course, 
we rightly aspire to have our nation 
Camping Conscious. 

That is our job the year ’round, not 
only during ‘‘Camp Week.” 

The American Camping Association is 
not what we are publicizing. It is the 
vehicle through which we are working to 
arouse a greater appreciation of and 
participation in Camping. This is a ser- 
vice to boyhood and girlhood through 
the American Camping Association. 


Other details and suggestions will be 
sent to each Section. 


Good Camping to All of You! 
GEORGE F, MILLER 











Arts and Cra fs 


programs of camps from coast 
to coast are highlighted by our 
projects because they give out- 
standing results at less cost. 


Write to 





SALISBURY, VT. 
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31. Protection of campers against 
losses due to accident or illness, through 
means of insurance covering either the 
entire season or a selected part is de- 
scribed in a six-page folder offered by 
Brotherhood Mutual Life Insurance Co. 


14. Its line of food specialties — soups, 
canned goods, meats, jams, desserts, etc. 
— developed exclusively for use in 
camps and other similar organizations 
is pictured and described in a new 24- 
page color catalog offered by Pfaelzer 
Bros. Included are tables of nutritional 
value for many of the items, and other 
useful information, 


33. Extermination of insects by means 
of a new, portable, fog-type unit weigh- 
ing only 1144 pounds is described in 
information available from the distribu- 
tors, Mitchell-White Corp. 


40. Camp tents, cots and other pro- 
ducts made wholly or partially from can- 
vas are pictured and described, with 
specifications and prices given, in a new 
eight-page pamphlet offered by Barnett 
Canvas Goods and Bag’ Co., Inc. 


35. Delicious fruit drinks for a penny 
a glass is the slogan of Smith-Junior 
Co., who offer camp directors free 
samples of their syrup base flavors and 


HMELPFUL 
BOOKLETS 





A review of latest literature offered by ad- 
vertisers of products and services for 
camps. Read the entire list; use handy 
coupon to send for those you want. 


information on how to make and serve 
these drinks in camp. 


42. Woven label samples, order blanks, 
wardrobe lists, ete., are offered camp 
directors by J. & J. Cash, Inc., to assist 
them in putting across with campers’ 
parents the idea of labeling all camp 
clothing. 


46. Sweatshirts, T-shirts and head 
scarfs for camp use are covered in a 
catalog offered camp people by Style- 
craft Mfg. Co. 


30. Large quantity menus for camps 
are the subject of a “Summer Camp 
Manual,” one copy of which is offered 
free to camp directors, cooks, dietitians, 
et., by Kellogg Co. 


38. T-Shirts, sweatshirts and shorts 
for camp, as well as banners, pennants 
and emblems, are pictured and described 
in the catalog offered by Champion 
Knitwear Co. 


19. All-steel, adjustable, sectional steel 
docks for camps are described in litera- 
ture offered by Standard Steel Products 
Mfg. Co. Highlighted are the facts that 
the docks are designed to be easy to 
install, safe and strong, and free from 
shifting. 


Camp officials may secure copies of literature reviewed on this and following 
page by using accompanying coupons. Fill out COMPLETELY one space for each 
catalog or booklet wanted. Then paste entire coupon on penny postcard or 
slip in envelope and mail to CAMPING MAGAZINE, Metuchen, New Jersey. 


Print in box the number of item 
describing one catalog wanted. 


Coupon void if not filled out completely 





Name of my camp ...........----- 


Its Location 





Print in box the number of item 
describing one catalog wanted. 
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Coupon void if not filled out completely 
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Print in box the number of item . 
describing one catalog wanted. 
Coupon void if not filled out completely 
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Print in box the number of item 
describing one catalog wanted. 
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Print in box the number of item 
describing one 
Coupon void if not filled out completely 


Name of my camp .........- Zs 
Its Location 

My Name . 
Street & No. 
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CAMPING MAGAZINE, Metuchen, 


23. A dishwashing compound designed to 
sterilize as it washes, pine-jelly, floor- 
scrubbing soaps and pine-oil disinfect- 
ants, produced by Richmond Oil, Soap 
& Chemical Co., will be sent in sample 
form to camp people who wish to try 
them out. 


4. Craft leathers, tools, lacings and ac- 
cessories are the topics covered in a cata- 
log prepared by J. J. Connolly for con- 
venience of mail-order buyers. 


17. Chemical feeders that are designed to 
sterilize camp water supplies safely, de- 
pendably and inexpensively are the sub- 
ject of bulletins prepared for camp own- 
ers and operators by % Proportioneers, 
Inc. % 

6. Indian craft supplies, including kits, 
beads, feathers, leather, etc., are de- 
scribed in a catalog which has been pre- 
pared by Grey Owl Indiancraft Co. 

1. Craft supplies in a variety of types, 
including leather, plastic, pottery, block 
printing, textile and wood, are the sub- 


2. Books on camping and associated sub- 
jects, including leadership, group work, 
devotions, administration, building de- 
sign, etc., are the subjects of descriptive 
leaflets available from Association Press. 
12. T-Shirts and sweatshirts in a number 
of types, made to order with the name 
of your camp and/or its emblem, are 
pictured and described in a pamphlet 
designed to assist camp directors, and 
obtainable from The Felt Crafters. 

37. Free athletic equipment for camps, 
as premiums for bulk orders of Quaker 
Oats products, are offered in a new 
brochure which fully explains the new 
plan. 

25. Waterfront safety, by means of a 
newly designed visible check board desig- 
nated the ‘‘Buddy Board,” and said to 
be adaptable to waterfront activities in 
camps of all types, is the subject of 
literature obtainable from P. O. Moore, 
Inc., the manufacturers. 

5. Tennis Fun and Fundamentals is the 
title of a 20-page manual written by 


Use coupon on previous page if ordering | to 4 pieces of literature; use coupon 
below in addition if ordering 5 to 8 booklets. 
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catalog wanted. 


New Jersey 


Print in box the number of item 
describing one 
Coupon void if not filled out completely 
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Its Location 
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ject of a catalog offered by Dwinnell 
Craft Shop to describe its line of sup- 
plies, tools, etc., for camp directors. 

8. Outdoor books on a variety of subjects 
of interest to camp directors and staff, 
and prepared by experts in the field, are 
listed, described and priced in the latest 
catalog of The Macmillan Co. 

24. Cups and other prizes to be awarded 
by camp directors for various events on 
the camp’s program are the subject of 
a new catalog listing its products, which 
has been prepared by Edwin W. Lane Co. 
21. Metal craft work is the topic of a 
new instruction booklet and price list 
which has been made available for camp 
people by the Metal Goods Corp. 


Patronize your advertisers. 
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Bruce Barnes, former Davis Cup team 
coach. Full of helpful tips and contain- 
ing many illustrations, the booklet may 
be obtained from Pennsylvania Rubber 
Co. 


9. Balls for all kinds of sports activities, 
with purposes and specifications of each, 
are shown in a booklet offered by W. J. 
Voit Rubber Corp. 


22. Camp equipment, in a wide variety 
including kitchen, camper-cabin, water- 
front and many other types of equip- 
ment and supplies used by camps are 
pictured, priced and described in a com- 
plete catalog obtainable from Sanitary 
Supply & Specialty Co. 
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Are you prepared to 
stop any outbreak of 
water-borne typhoid or stom- 

ach upsets that might close your 
camp next summer? All water 
supplies—bceth deep-well and sur- 
face sources—are subject to con- 
tamination. Play safe! Install sim- 
ple, dependable %Propor- 
tioneers% equipment to automat- 
ically sterilize your water supply. 
Chlorination with safe, easy-to-use 
hypochlorite is the cheapest in- 
surance you can purchase to in- 
sure your camp against an out- 
break of ' ‘Vacation Typhoid and 
Dysentery’’ 

We will gladly send you recom- 
mendations and quotations on suit- 
able equipment to prevent water- 
borne disease at your camp. Write 
today. 
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%Proportioneers% Heavy Duty Midget Chem-O- 
Feeder is safe, automatic and reliable. Requires no 
skilled operator. 


7o PROPORTIONEERS, INC. 7 


47 Codding St. _ Providence 1, R. I. 
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Diaries 


Section Presidents 


(llegheny: Wister L. Lynch, Farmers Bank 
Bldg., Pittsburgh, Pa. 


jrizona: Mrs. Beula M. Hallford, 702 E. 
Adams St., Phoenix, Ariz. 


California Central Valley: Miss Edith Twee- 
dy, 2430 “J” St., Sacramento, Calif. 


Capitol: S. John Crawley, 1022 I1th St., 
N.W., Washington, D. C 


Central Illinois: Christine P’Simer, 1460 W. 


Macon, Decatur, Il. 


Central New York: G. A. Earl, Jr., 415 
Federal Bldg., Watertown, N. Y. 


Central Ohio: Miss Kay Kauffman, 55 East 
State Street, Columbus, Ohio 


Chicago: Mrs. Ada Y. Hicks, Bowen Country 
Club, Waukegan, III. 


Colorado: Miss Margaret Rockwell, 314-14th 
St.. Denver, Colo. 


Hawaii: Harry Lee, Komokahi Camp, Kane- 
oha, Oahu, Hawaii 

Indiana: Mrs. Clara Hester, 415 E. Michigan 
St., Indianapolis 4, Ind. 

lowa: Harlan Geiger, Iowa State College, 
Ames, Ia. 

Maryland: Mary E. Church, 827 St. Paul 
St., Baltimore, Md. 


Lake Erie: Arthur A. Bedukhn. 3016 Wood- 
bury, Shaker Heights, Ohio. 


Louisiana: Dorothy Spiker, 211 Camp St. 
New Orleans 12, La. 

Inland Empire: Howard W. Fetz, Jr., Box 
288, Coeur D’Alene, Idaho 

Michigan: David Aptekar, 18610 Wisconsin, 
Detroit. 

Minnesota: Lyndon Cedarblade, 2723 E. 38th 
Street, Minneapolis 14, Minn. 

Missouri Valley: John Banghart, City Recre- 
ation Div., City Hall, Kansas City 6, Mo. 

Nebraska: Howard Ohman, YMCA, 17th and 


Harney, Omaha, Nebr. 


New England: S. Max Nelson, 110 White St., 


Kast Boston, Mass. 


New Jersey: William H. Douglas, Medford, 
Mm J 


New York: Edward M. Healy, 48 Jane St., 
New York, N. Y. 


Northeastern New York: Miss Jean Tangu- 
ary, Camp Fire Girls, 87 Third St., Troy, 
N. Y. 


Northern California: Dr. Paul Leonard, San 
Francisco State Coll., San Francisco, Calif. 


Ohio Valley: Sara Frebis, 213 Dixie Termi- 
nal Bldg., Cincinnati 2, Ohio. 


Oklahoma: Marion Biewer, 320 N. W. First 
St., Oklahoma City, Okla. 


Oregon: Harold Davis, YMCA, 6th & Tay- 
lor, Portland, Ore. 


Pennsylvania: Jack H. Neulight, 1019 69th 
Ave., Philadelphia, 26. 


St. Louis: Max Lorber, 
St. Louis, Mo. 


San Diego: Edwin E. Pumala, City County 
Camp Commission, Civic Center, San Di- 
ego 1, Calif. 


San Joaquin: Mr. C. F. Mueller, YMCA. 
1715 - llth St., Reedley, Calif. 


91 Arundel PL., 


1600 


Southeast Texas: E. V. Rasmussen, 
Louisianna, Houston 3, Texas. 


Southeastern: Miss Mary W. Gwynn, Brevard, 
re, 


Southern California: Roger Plaisted, 1200 
Vermont Ave., Los Angeles 6, Calif. 


Southwest: Harvey Price, 209 Tower Petro- 
leum Bldg., Dallas, Texas 


Tennessee Valley: Elizabeth Brown, 810 
Broadway, Nashville, Tenn. 
Tri-State: Rev. Malcolm MacMillan, 1062 


Talley Pl., Memphis, Tenn. 


Wasatch: Rock Kirkham, National Director 
of L.D.S. Service, B.S.A., 50 No. Main St., 
Salt Lake City, Utah. 


Washington: Royal Lindal, YMCA, Tacoma, 
Wash. 


Wisconsin: H. M. Woldenberg, Box 332, 


Madison, Wisconsin. 





Top-Flight Conventions Planned For 
New York, Nashville, California 
From the official opening of registra- 

tions at 6:00 p.m. Wednesday, March 

23, when the Middle Atlantic Regional 

Convention of ACA gets under way in 

New York City at the Hotel Statler 

(formerly Hotel Pennsylvania), until the 

final session on Saturday afternoon, 

March 26, when Dr. Eduard Lindeman 

of the New York School of Social Work 

will bring the conference to a close with 
his address on “Camping in a Democra- 
cy,’ the ACA New York Regional is 
shaping up to be one of the finest camp- 
ing meetings ever to be held in the 

Nation’s first city. 

Program plans have been so devel- 
oped as to make available information 
on a wide variety of topics, in order 
that every camp director, from what- 
ever section of the country he may come 
and from whatever type of camp, will 
find value — in terms of an enriched 
camp experience for his campers—in 
attending the 1949 ACA New York con- 
vention. Topics of leading speakers in- 
clude ‘“‘Campers as Individuals,” ‘The 
Camp Director goes to Market in 1949,” 
“Promoting the Mental Health of Camp- 
ers and Staff,’ ‘‘Racial Attitudes and 
Their Significance,” “Interracial, Inter- 
cultural, Interfaith Camping — How we 
Do It,” and “Camping in a Democracy.” 

Several members of the ACA “official 
family” nationally will be on the pro- 
eram. Included are Dr. Gerald Burns, 
Executive Director of ACA, who will dis- 
cuss “‘The American Camping Associa- 
tion in Action.”’ Catherine T. Hammett 
will describe ‘“‘ACA Priorities and Em- 
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. pplication for Membership The American Camping Association, Inc. | 
| National Office, 343 So. Dearborn St., Chicago, Ill. r 
| | 
| ESSERE ae So a a a ae a a a ee ve I -necstenciasinistsingiiabetininnnenievuteaianpeemnsianiauntioanbadiebbiepanagiinisiie 
| ! hereby apply for | 
| [{] Executive ($10 per year) [] Camp (Group I) $25 per year [] Contributing ($100 per year) | 
| [] Individual ($5 per year) [] Camp (Group II) $15 per year [] Sustaining ($50 per year) | 
| (J Student ($3 per year) [] Camp (Group I!!) $10 per year | 
| for which | enclose check, money order, or cash to cover. 
| To apply for membership, fill out this blank and return it with your remittance to your section. For detailed information on ACA and | 
| types of membership shown above, see the brochure “The ACA, What Is It,” or write your section president. 
| I i ait cial ET er nT a Ta nT. eT 
| Organization or Individual Camp or organization name | 
r Permanent mailing address........................---cc.cceccscceccceeceesesseesessceeceseee sessennerseseeseeeseseesseenaesaenssssessnneaneentansssensnnesneeneseseensesrenssencensenssenssnnenneeneeneees im 
| | 
Type of camp?.........0........ eee a eee ee ee ee a Ni iinin octic Bien cones rersetenncnccincovtiontennentenuncengnvehenenens 
| Agency, church, school, private, etc. , 
| IIa | 2... racshanantiacnnisinatisnsibasicosnceinshaninlanihtuleigiirsinetelainlpiaetnonainaiceasbanalennieesmmabuniéaaiae | 
Ne a TE ee Address: | 
| I ree lincnissunseubnatins 
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Camp Picking 
is like 
Berry Picking 















—if's all ‘ 
a matter of *° 
where you look 


In one important respect, people 
who pick camps are like people 
who pick berries. They pass the 
good word along. There are no 
trade secrets. 


When word got around, a gener- 
ationago,thatthe New York Herald 
Tribune’s Camp Directory (in the 
Sunday THIS WEEK Magazine sec- 
tion) was the place to look for 
good camps, people naturally told 
people, camps told camps, and 
a rock-solid tradition of camp- 
picking from the Herald Tribune 
Directory was firmly established. 


Nowadays the Herald ‘Tribune’s 
Camp Directory is known and read 
everywhere by well-over-average 
income families who send more 
children to camps year after year. 
It is read, above all, in the Greater 
New York Market area -— from 
the outward reaches of New Jersey 
to Long Island, Westchester. and 
Connecticut — not to mention New 
York State. This is the area where 
a huge percentage of camp enroll- 
ments originate. This is why now 
is the time to arrange a schedule 
of advertising for your camp— by 
writing for information on rates 
to the 














Camp Directory 





THIS WEER section" 


230 West 41st St., N.Y. 18, N.Y. 
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phasis for 1949-50,” while Reynold Carl- 
son will speak on “The Role of Camping 
in the Conservation of Natural Resour- 
ces.’’ Topics to be covered in small-group 
meetings include insurance protection for 
camps, camp promotional procedures, en- 
riching the camp program, equipping the 
camp and the camper, new developments 
in camp food service, outlook for camp 
building in 1949, taking camp back to 
nature, how your camp can serve chil- 
dren with special needs, selecting and 
training camp staff, day camps, co-ed 
camps, private camps, organization camps 
and camps for parents and children. 
A special feature arranged will be ac- 
tual demonstrations of woodcraft, indoor 
games, use of ‘native materials, camp 
music, story telling and dramatics and 
water safety. There will also be some 
70 booths in which firms serving camps 
will show and demonstrate their latest 
products, and offer counsel to all direec- 
tors facing problems in any phase of 


camp operation. 


Make it a point to attend the ACA 
Regional Conference for all camp folks 
in the Middle Atlantic States, March 
23-26, 1949 at Hotel Statler (formerly 
Hotel Pennsylvania), New York City. 
You'll be glad you did! 

Western camp people will be interested 
to learn that the Region VII ACA con- 
vention will be held March 9 to 12, 1949, 
at Asilomar, Calif., according to an an- 
nouncement from Bill Goodall. An ex- 
cellent program, plus social and recrea- 
tional extras, is being planned, and a 
fine representation of ACA members and 
others in the camping field in the western 
states is expected to attend. 

Nashville, Tenn., will be the scene of 
the 1949 regional ACA conference plan- 
ned for Sections in the southeastern part 
of the country. The meeting will be 
held March 30 to April 2, with the Tenne- 
ssee Valley Section as host. A joint plan- 
ning committee from the Tennessee 
Valley, Tri-State and Southeastern Sec- 
tions is hard at work planning a top- 
notch meeting; they will have detailed 
plans to announce in the next issue of 
CAMPING MAGAZINE. 

Oregon Has Elected Harold Davis, 
YMCA, as its new president, Other of- 
ficers chosen include Edna Bagnall, Camp 
Fire Girls, vice-president; Marian Stins- 
man, Girl Scouts, secretary; and David 
Biatch, Jewish Community Center, treas- 
urer. Committee chairmen are: Al San- 


) der, membership; Irene Beadle, public 


relations; Esther Little, studies and re- 
search; David Biatch, finance; Martha 
Darcy, leadership training; Helen Leon- 
ard, standards and evaluation; Paul S. 
Campbell, legislation. Bill Goodall will 
be chairman of the Asilomar (regional) 
Conference in March. 

Southeastern Section has made plans 
for a number of counselor training 
courses to be given during the early 
months of 1949. Courses will be held in 

















Protect Campers’ Health - Use 


REPCOLENE 


K-50 


DETERGENT FOR CLEANING 
®@ Sterilizes 
® Rapid Sudsing — Odorless 
® Speeds Machine or 
Manual Dishwashing 


FOR EASIER MOPPING 
PERMALENE 
D-EXTRA 


® Pine Oil Soap 
® Disinfects as it Scrubs 
@ Mop Does the Work 
Not the Back... 


Write for free sam- 











ples and complete 





information 





REFINED PRODUCTS COMPANY 
MANUFACTURING CHEMISTS 


Lyndhurst New Jersey 
































These Practical 


Moccasins are 
Easy to Make — 









composition _ soles 


leather with 
punched for lacing. Lacing, pattern and in- 
structions included in project kit. Sizes 3 to 
BIDS: Sia ceticriaaisnonieteinainlilvaelsadpinentententeieitsl Only $3.00 


Genuine 


Heavy split cowhide soft sole moccasins. 
Complete materials for woolskin moccasins. 
Authentic Indian symbol brass stamps. Kit 
of 18 different designs .....- $8.00 





Seed beads, any color, 1 oz. bottle or in 
hanks, either approx. 10,000 beads. Also wood 
beads, asst. colors, size 3, per M ........ $1.60 


Craft project catalog included with shipment 
of your first order. 


OSBORN BROS. 


Dept. B ; 


225 W. Jackson Blvd., Chicago 6, Ill. 
Leathercraft Headquarters for 30 Years 
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To guard your camp 
against the possible scourge of a water-borne 
typhoid or dysentery epidemic, Wallace & 
Tiernan, with over thirty years’ water treat- 
ment experience, has a full line of modern 
Chlorinators and Hypochlorinators. Each 


Se 


OFF YOUR CAMP! 


guests’ health when simple and effective 
chlorination can so easily put an end to the 
danger of water-borne disease? 

Your W &T Representative (without obli- 
gation of course) will be glad to talk with 
you about your needs for water supply 


one is engineered to meet the highest public _ sterilization, as well as 
health standards and is backed by acompe- sewage treatment and 
tent and always-available service organiza- swimming pool chlori- 
tion. nation. Just drop us a 


Why take chances with your own and your _iine today. 
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P. O. MOORE, Inc. 








AUTOMATIC VISUAL CONTROL WITH 


for all Waterfront Activities | ath 





@® Gives your camp a complete efficient waterfront safety 
checking system. 

® Gives Counsellor assignment and camper participation 
In your aquatics program 

@ Locates areas of greatest risk by safety signals desig- 
nating swimmers 

® Lifetime construction. Interchangeable parts. BUDDY 




















BOARD now available for all camps. From 50 to 500 SS SS S555 
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Write to Arne E. Larson, Camp Consultant 


300 Fourth Avenue, New York 10, N. Y. 
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North Carolina, South Carolina and 





. Georgia, and it is hoped also to have 
Ji Is Possilde courses in Alabama and Florida. For in- 
formation, contact Miss Ann Pridmore, 
to serve Georgia Citizen’s Council, 24 Ivy St., 
BETTER FRUIT DRINKS Atlanta, Ga. | 
en At the Penna. Section meeting held 
in your camp this summer December 9, 1948, 75 people attended 
and heard Milton Borowsky, chairman WITH THE . 
FOR ONLY Ic of the Section legislative committee, who NEW 1949 ty = 3 ri! 
per 8 oz. glass presented a summary of the status of “™; 
(including cost of sugar) legislation affecting camping in Pennsy]l- 
einai vania. He also reviewed the findings of RACH INE 
the ACA Legislation Workshop, held late 


TRADE MARK REG. 





Available in ORANGE, LEMON, last year. As a result of discussion, the 








LIME, LEMON & LIME, and CHERRY ae eg s give ee “a ewe eonenrenee 
flavors. Also at a slightly higher cost, regen tte Ape ielliaa iat areca le . penenan“94 THAT 
: as a first step in determining possible 
in GRAPE, RASPBERRY and STRAW- legislation to be sponsored by the Sec- 
BERRY flavors. tion, Thomas G. Cairns has been named Wj 
— chairman of a committee to undertake Wd 17 WSHES 
this work. BACTERIOLOGICALLY PROVEN 
A TASTE WILL CONVINCE YOU! Chicago Section met December 11, Other Camp Specialties 
eniiiliesinn 1948 to discuss camping as it affects the See us at the 
a individual camper, and also scheduled a Hotel New Yorker, Booth 67 
Visit our Booth (No. 22) at the Con- meeting January 22, 1949, for a discus- Hotel Pennsylvania, Booth 45 
vention of the ACA, Hotel Statler, os ae 
March 23-26. 1949. | veining ay ne | Send For Free Sample and 
The Wisconsin Section is offering a | Complete Information 
in ae new service to its members, in the way | 





of a clearing house for camp staff people | 


SMITH-JUNIOR CO., INC. wishing to be placed. Investigation and | RICHMOND Git, SOAP 














266 Lyell Avenue interviewing will be up to the individual | & CHEMICAL CO., Inc. 
Rochester 6, N. Y. director, but the section will publish | 1041-43 FRANKFORD AVE. 
Cobourg, Ontario, Canada with its monthly bulletin a listing of all | PHILADELPHIA 25, PA. 


counselors available. 
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roteet your campers 


Your campers, too, will benefit from our 
prompt direct-mail claim service. Give 
them medical reimbursement coverage 
which provides the maximum of protection 
for a small deposit. 















e Fits the camp program « pro- 
vides broad coverage for each | 
camper e can be adjusted to your 
own situation ¢ and is approved 
by camp men throughout the coun- 
try « write for details. 






BROTHERHOOD MUTUAL LIFE. INSURANCE COMPANY 


BROADWAY AT WAYNE FORT WAYNE 2, INDIANA 
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Reviewed by Reynold Carlson 
Chairman ACA Studies and 
Research Committee 


The Camp Director’s Handbook and Buy- 
ing Guide, 1949 Edition 


Compiled and edited by Howard P. 

Galloway, publisher and editor of 

CAMPING MAGAZINE, Metuchen, N. 

J. 100 pp., $1.50 

Here is a revision of the first handbook 
published a year ago. Changes have been 
made based on experience of camp direc- 
tors in using the previous guide, and 
new material has been added. 

This book is a “‘must” for the camp 
director and camp business manager. It 
contains a vast amount of specific in- 
formation that is needed in the success- 
ful operation of a camp. 


The first section is concerned with food 
and food preparation, site, buildings and 
equipment, camp craft, land sports and 
games, waterfront, administration, camp- 
ing bibliography, and booklets offered 
by suppliers. Here are a few of the valu- 
able sections to be found: 

Camping Standards adopted by the 

A.C.A. 

Sanitation procedure for dishes 

Market list for moderate-cost meals 

Portion chart for canned fruits and 

vegetables 

Menus and utensils for hikes 

Insect and pest control 

Recommended camp infirmary supplies 

Craft projects for camp 

Campcraft hints 

Archery in camp and archery safety 

rules 

Games for campfire programs 

Water games for camps 

Camping bibliography 

The second section is the buying guide 
section. It contains an alphabetical list 
by various categories of supplies, such 
as archery, arts and crafts, balls, ete. 

This is followed by an alphabetical 
list of trade brand names and names 
ani addresses of suppliers. No effort 
has been spared to make this a usable 
reservoir of information needed by camp 
directors and managers. 


Tracks and Trailcraft 
By Ellsworth Jaeger. The Macmillan 
Co., New York City, 1947. 381 pp., 
53.95, 

This is another excellent camp book 

b» the author of ‘“‘Wildwood Wisdom.” 

Hundreds of tracks are described and 

illustrated with pen and ink sketches. 

These tracks range from those of the 

barnyard, field, and forest, to those of 
‘ 200. Included in the book are the 












Names. 


For generations Cash’s Names have identified both clothing 
and wearer, protecting from loss and ownership disputes. Cash’s 
Names are WOVEN—not just printed or stamped—for neat, 


permanent, safe marking. They stand 
usage than any other method. 


Your campers ought to use WOVEN name tapes made by 
Cash’s—and to help you enforce your requirements we will sup- 
ply FREE order blanks, wardrobe lists, etc. on request. Write 


for information, samples, and prices. 


Special! For those camps and campers who desire woven name qual- 
ity and utility at the lowest possible price we offer Cash’s JACQUARD 
Woven Names in 3 styles. Ask about them. 


9 
29 Camp Street CASH % South Norwalk, Conn. 


WA R D R 0 BE LIST SERVICE 


To Protect Your Campers and Your Camp 


@® No wardrobe list is complete unless it includes the marking of 
all articles with the owner’s full name. And the standard mark- 
ing method at schools and camps everywhere is Cash’s WOVEN 


up better under hard 














CAMP ADVERTISING pays Out IN COSMOPOLITAN 


Twelve typical 1948 > Cosmopolitan is 
HE slaphatin camp advertisers "REASON - > read by 2,106,000 
(names on request) enrolled a WHY families with the 
total of 61 first-year campers at highest average (median) in- 
an average return of $1800 per come of any major magazine 
camp as a direct result of their with a camp directory of com- 
Cosmopolitan advertising. parable size and influence. 


‘Write COSMOPOLITAN sor rerer m 
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CONTACT US FOR NEW 





Want to Buy 
a Camp 


IDEAS and MATERIALS Want to Sell 
THIS SEASON = a Camp 
» LIST YOUR NEEDS 


MAGNUS BRUSH & CRAFT 


Information strictly confidential 


Consult or Write 


MATERIALS KENNETH JOHN BEEBE 


108 Franklin Street 
New York 13, N. Y. 











Licensed Real Estate Broker 


30 ROCKEFELLER PLAZA, NEW YORK 


Tel. Plaza 7-4440 
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CAMP SALES & PURCHASES 


e Our business is to bring together, 
on a dignified basis, principals who 
wish either to sell or to buy camp 
properties in the New England area. 


@ An inquiry from you will bring 
full confidential information. May 
we serve you? 


NORDBLOM Co. 


50 Congress Street, Boston 9 
Hubbard Realtors hd York 
orcester 
2-7000 Washington 




















A NEW DEAL IN 


KITS @ SUPPLIES @ IDEAS 


by The 
GUILDCRAFT 
Company 


Watch! 


For Special 
Announcement 
in March 
Camping Magazine 
































National 
Girls’ 
Camp Suits... the Nation's Preference 


Girls of action look for the flattering, 
comfortable fit and smart styling of 
National's practical, all-around Camp suit. 
New. ribbed cotton jersey dance suits also 
available. 

Write for FREE illustrated Catalog. 


Wultonal 


sports equipment co. 
FOND DU LAC, WISCONSIN 


























signs of birds, mammals, amphibians, 
reptiles, and some of the smaller forms 
of animal life. 

The book is more than a mere de- 
scription of tracks. It is concerned with 
animal trails and scents, with the ana- 
tomy of tracks, with the Indian and his 
tracking methods, and with fossil tracks. 
To the camp leader it has a large num- 
ber of suggestions of things to do, such 
as the reproducing of tracks in tallow, 
plaster of paris, and clay. One chapter 
deals with tracking games. 


The Stars Are Yours 

By James §S, Pickering. The Macmillan 

Co., New York, 1948. 264 pp., $3.95 

As a layman’s book about the stars, 
this book places an emphasis upon the 
objects in the sky that may be seen on 
a clear night without a telescope. It is 
not a child’s book, but it would be of 
great value in the camp library as a 
source book for giving of star talks. 
Twenty-four star charts are included. 
With each chart is a description of the 
constellations shown and the interesting 
data about principal stars within the 


constellations, The book also contains in- | 


formation on sun, planets, comets, mete- 
ors, nebulae, star designations, stellar 
distances, the telescope, etc. 


Outdoor Activities for In-Town Groups 
By Margaret Chapman, Marie E. Gau- 
dette, and Catherine T. Hammett. The 
Rafter Crafters, P. O. Box 97, Pleas- 
antville, N. Y., 1948. 21 loose-leaf 
pages, $.50. (10% off on orders of 
10 or more.) 

This is the Rafter Crafters’ second 
packet of program helps, their first be- 
ing “‘Program Help for Camp Leaders.”’ 
Though designed for in-town groups, 
there are many suggestions for the camp 
leader. The cartoon-illustrated sheets 
will prove eye-catching for bulletin board 
use. Subjects covered include ways of 
preparing indoors for outdoor fun, how 
to behave out of doors, outdoor clothing, 
types of city hikes, first aid, stars, ter- 
raria, and many others. 

This is an excellent packet for use by 
_day camps, boys’ and girls’ clubs, and 


| recreation leaders. 








FOUR POINTS TO CONSIDER IN CAMP ADVERTISING 


CIRCULATION, 1,800,000 net paid per month 

AUDIENCE, a proven family audience 

ADVERTISERS, camps which the members of the department 
believe offer a good camping experience to boys and girls 


RESULTS, ask the directors who use this magazine year after 
year. They are our references. 


Address:- 


Ethel F. Bebb, Director 
Educational Advertising 


REDBOOK MAGAZINE 


444 MADISON AVENUE 


NEW YORK 22, NEW YORK 
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We have a supply of those hard-to- 
get COPPER and ALUMINUM 
CIRCLES in many sizes and gauges. 
Easy to work. 

Also* BRACELET BLANKS 
*RECTANGULAR SHEETS 
in Aluminum, Brass, Copper, 
and Stainless Steel 

Our “Handi-jig” Fluting Tool ts 

simple to operate and assures 

dependable results. 
D weir for your FREE metalcraft 
instruction booklet and price list 


METAL GOODS CORPORATION 


5239 Brown Ave., Dept. CM, St. Louis 15, Mo. 


















Specializing in 


American Indian Crafts, 
Authentic Curios, 
Crafts, Supplies and 
Construction Sets. Cat- 
aiog on request. 


Prune Trane sSares ©, tne. 
155 Lexington Ave., NEW YORK 16, N. Y. 

















PREMIER PAPER CO 








SERVING CAMPS OVER 25 YEARS 


PAPER PRODUCTS 


BAGS - BAKERS PAPER - CUPS - DRINK- 
ING CUPS - FACIAL TISSUE - MIMEO- 


GRAPH PAPER - NAPKINS - PLATES, 
STRAWS - TABLE COVERS - TOILET 
TISSUE - TOWELS - WAX PAPER. 


e ASK US—If it’s paper or made of PAPER 


475 FIFTH AVE., NEW YORK 17 
Dept. C 











FLY & MOSQUITO CONTROL 
AND ANY OTHER PESTS 


Abalene Pest Control Service, Inc. 


799 Broadway, New York 3, N. Y. 
435 Central Ave., Albany 5, N. Y. 
and 40 Branches 

















All books reviewed in CAMPING 
MAGAZINE may be ordered direct 
from Howard P. Galloway, Publisher, 
Metuchen, N. J. Save time, trouble and 
money: send only one order and one 
check to one address; all books ordered 
will be shipped postpaid. 


Mention Camping Magazine when writing them. 
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PRE PELL 


Pail 


CAMPS - SALES 


SCHOOLS 


PARTNERSHIPS - FINANCING 


Transacted sales for the finest camps 
in New England, New York and 
Pennsylvania. Excellent Prestige. 
Former and present camp directors 
recommend us. 


at i 





Contact us— We specialize. Clients 
@ respect our confidence and _ experi- 
ence. 


PECK-KERRON COMPANY 


11 West 42nd Street, New York 18, N. Y. 
PEnnsylvania 6-8285 BOulevard 8-9105 














All Campers 
Want 


Slylecrafé 


‘T-SHIRTS 
/ SWEAT SHIRTS 
| HEAD SCARFS 


| € Brightly flock em- 

¥ bossed in any color 

with camp name and 
emblem . 





CAMP 
e 









For Catalogue and Prices Write to 


STYLECRAFT MFG. CO. 


717 Sycamore St., Cincinnati 2, Ohio 











INDIAN CRAFT 


Catalog on Request 


o —_ 
Supplies Kits, 
for all Beads, 
Indian \' Feathers, 
Craft Books, 
Work Leather 


i a' 





i ik. 
' | \ Remand 


GREY OWL INDIAN CRAFT CO. 


1569 NOSTRAND AVENUE 
BROOKLYN 26, N. Y. 


BU. 7-4951 











FOR SALE 
NORTHERN MINNESOTA SITE 


S00 acres, 4 miles shore controlling 
entire bay. Encroachments impossible. 
A grand tract where good management 
can establish one of the outstanding 
camps in the country. 


Write 


GEORGE W. NEILSON 


1647 West 26th Street 
Minneapolis 5, Minnesota 














| 
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Quaker Oats Co. has announced a new 
merchandising plan which will enable 
camp directors to obtain top-quality ath- 
letic equipment for their camps, at the 
same time they place their orders for 
Quaker Oats products, under the new 
plan, orders for Quaker Oats products 
will be placed in the usual manner, 
through the company’s jobbers. Based 
on the amount ordered, premium points 
will be awarded the camp. These, in turn, 
ean be exchanged for baseball, football, 
basketball, softball, etc., equipment. The 
Quaker Oats Co. is advertising the of- 
fer in this issue of CAMPING MAGA- 
ZINE, and plans to send all readers 
complete details through the mail. 


A Camp Leadership Training Course is 
being offered by the University of Wis- 
consin Dept. of Physical Education for 
Men during the Spring 1949. Regular 
practice at the University is to offer a 
course under sponsorship of the Women’s 
Physical Education Dept. during the first 
semester of each school year, and the 
men’s course during the sccond semester. 


Nature Photography will be the topic 
of the 11th International Salon to be 
held May 17 through June 20 at Buf- 
falo Museum of Science. There will be 
sections on animals, birds and nests, scen- 
ery and miscellaneous. Three awards will 
be made in each section, Entry forms 
may be obtained from the Museum. 


The Government Printing Office has 
recently issued reprints of additional 
sections of the National Park Service 
1938 publication “Park and Recreation 
Structures.”’ The following sections are 
now available from the Superintendent 
of Documents, Government Printing Of- 
fice, Washington 25, D. C. 

















Title Price 
Barriers, Walls and Fences ............... $0.05 
Bathhouses and Dependencies ............ 15 
Boathouses and Dependencies ............ .10 
Cabins 20 
Camp Furniture and Furnishings .. .10 
Comfort Stations and Privies ............ 15 
Concessions and Refectories. ............ .10 
Drinking Fountains and Water 

Supply 15 
Lodges, Inns, and Hotels 15 
Miscellaneous Sports Structures ...... .10 
Organized Camp Facilities .40 
Picnic Fireplaces .10 
Tent and Trailer Campsites .10 





Readers of CAMPING MAGAZINE 
who are interested in obtaining some or 
all of these publications should place 
their orders directly with the Govern- 
ment Printing Office, enclosing suffici- 
ent money to cover the cost. 








CLASSIFIED ADVERTISEMENTS 


Positions Wanted 


MATURE MALE staff members desire 
association as a group with a progres- 
sive boys’ camp. All have had several 
years experience in varied phases of 
camping. All are college men or gradu- 
ates. Capable of complete camp operation. 
Write Box 689, Camping Magazine, 181 
Chestnut Ave., Metuchen, N. J. 


AQUATIC DIRECTOR — Red Cross 
Safety Instructor status — experience 
in Brooklyn Scout Camps as Nature Di- 
rector since 1946. References on request. 
Campcraft director, Eagle Scout. Swim- 
ming Instructor for local Scout troops. 
Camping experience, Write George Falk, 
St. Olaf College, Northfield, Minn. 


CAMP DIRECTOR position desired (or 
assistant camp director considered) by 
capable mature woman with extensive 
successful camp experience. Knowledge 
of staff selection, training and supervi- 
sion, program, purchasing, site develop- 
ment, public relations, etc. Please write 
details of opening to Box 687, Camping 
i a 181 Chestnut Ave., Metuchen, 





OWNER INTEREST: young woman 28 
years, AB degree in Physical Education, 
comprehensive study in camping. Six 
years’ camping experience. Three years’ 
Wave Officer, recreation and personnal. 
BS degree in Hotel and Resort Manage- 
ment. Ernest interest to work into di- 
rectorship and eventual ownership po- 
sition. Write Box 686, Camping Maga- 
zine, 181 Chestnut Ave., Metuchen, N. J. 


COUNSELOR — Instructress in riding or 
swimming, desires position in Maine or 
New Hampshire girls’ camp. Jewish, col- 
lege graduate, camping experience. Age, 
20. Write Box 685, Camping Magazine, 
181 Chestnut Ave., Metuchen, N. J. 


GROUP WORK ADMINISTRATOR 
wants to move West. Available April 
for camp and/or group work placement. 
15 years in program, publicity, business 
management, camping, administration. 
M. S. in Group Work Administration. 
Wife has 10 years as camp director, 
group worker. Available for camp if 
arrangements can be made for 2% year 
old son. Write Sol H. Marshall, 1115 
S. St. Louis Ave., Chicago 24, III, 


NATURE LORE INSTRUCTOR. Boys 
and girls. College junior. Age 20. Coun- 
selor experience with Boy Scouts and 
private camps. References available. 
Write Box 692, Camping Magazine, 181 
Chestnut Ave.,-Metuchen, N. J. 


Help Wanted 


EXPERIENCED WATER-FRONT Sup- 
ervisor for girls’ camp. Must be mature; 
prefer ages 30-45, but would consider 
slightly younger or older. Old, established 
camp in the Texas hill country. Good op- 
portunity for permanent connection. All 
details supplied on request. Send fuil- 
length photograph with letter; give three 
or more references; give details as to 
recent training and experience. Write 
Box 161, Hunt, Texas, 


GIRLS’ CAMP in Maine wishes coun- 
selors, Physical Education graduates. Ex- 
perienced as teachers and counselors 
for following openings. Waterfront Di- 
rector, Landsports Director, Write Box 
684, Camping Magazine, 181 Chestnut 
Ave., Metuchen, N. J. 


Patronize your advertisers. Mention Camping Magazine when writing them. 
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SELL or 


Sales °¢ Leases 





BUY 
A Camp ...A School... A Site 


Over 150 camps and 20 schools 
transferred through our office 
during the past 20 years. 


Partnerships 


NATIONAL BUREAU OF 
PRIVATE SCHOOLS 
522 Fifth Avenue, New York, N. Y. 


Murray Hill 2-8840 


Mergers 











DEPENDABLE CRAFT SUPPLIES 


Leather Craft @ Plastics @ Pottery Craft 
Block Printing @ Belt Craft 
Textile Color @ Power Tools @ Wood Burning 
Instruction Books ®. Write for Catalog 


DWINNELL CRAFT SHOP 
Dept. CM 29, Elm Grove, Wheeling, W. Va. 











age, 


FOR SALE 


Part ownership in old, well-established 
far western private boys’ camp. 
perienced man only, with investable 
funds. Send recent dated photograph, 
bank references, 
personal references to: 


Box 106 Camping Magazine 
181 Chestnut Ave., Metuchen, N. J. 


at least three 


Ex- 











TOOLS e LACING 
Catalogue on Request 


181 WILLIAM ST. 


CRAFT LEATHERS 


Mail Orders Filled 


J. J. CONNOLLY 


Established 1892 
NEW YORK 7, N. Y. 


ACCESSORIES 














catalog, write to — 


REpublic 3-8221. 


LEATHERCRAFT, METAL TOOLING CRAFT 


We have a complete stock of these craft 


supplies for immediate shipment. — Top 
grade leathers, tools. accessories; also 
tooling metals and supplies. For FREE 


KIT KRAFT, Camp Dept., 3203. W. Washing- 
ton Blvd., Los Angeles 16, Calif. or phone 


ST 





—— 


reine 





proper sequence 


644 Riverside Dr. 





BUGLE CALLS on records 
. arranged for the camp day 


Twenty-three separate calls on six sides in 
from’ Reveille 
Album $4.50 postpaid or C.O.D. 


CAMP AND CAMPUS RECORDINGS 
New York 21, N. Y. 


to Taps. 








NOW 


This is the time to 

ARTVUE albums — 
“The Big Camp Catalogue 
In Handy Packet Form” 
Write for free folder MC 


order 





ARTVUE POST CARD CO. 


225 Fifth Avenue, New York 10. N. Y. 








word, minimum, 
classifications 
minimum, 





Classified advertising rates: 
tion and Help Wanted — $.05 per 
$2.00; 
$.10 per word, 
$4.00. All classified ad- 
vertising payable in advance. 


Posi- 


all other 








34 





ONE OF NEW ENGLAND’S leading 
camps for girls is desirous of securing 
the services of an experienced leader. 
The applicant must be of the finest 
type, possessing the qualifications of a 
successful director in this field of edu- 
cation. Upon proving her ability, an ex- 
cellent permanent connection is assured. 
In replying give detailed qualifications 
with references. Write Box 671, Camp- 
ing Magazine, 181 Chestnut Ave., Me- 
tuchen, N. J. 


HEAD COUNSELOR, graduate school of 
physical education, with both teaching 
and camp experience, for girls’ camp in 
Maine. Write Box 672, CAMPING 
MAGAZINE, 181 Chestnut Ave, Metu- 
chen, N. J. 


MALE COUNSELORS: Swimming, ca- 
noeing, nature and mature all round 
counselors wanted by Missouri Ozarks 
boys’ camp. We seek permanent staff 
members. Write full details to Ben J. 
oe % 7540 Wellington Way, St. Louis 
Dd, Mo. 


ASSOCIATE DIRECTOR, MALE, for 
operation of co-ed children’s camp in 
Pennsylvania. Man who has program and 
personnel supervision experience. One 
who is familiar with elementary educa- 
tional work. Excellent permanent con- 
nection possible. Present owner planning 
to retire, therefore, desirous of securing 
one earnest sincere person possessing 
finest personality characteristics, having 
both qualificiations for leadership on the 
job and ability for contact work on the 
outside. Camp and school in operation for 
35 years, enrolling 100 campers and 50 
school pupils, co-ed, ages 3 to 13, non- 
secterian, following from Pa., N. Y., N. 
J.. Washington, D. C. and National. 
Write Box 698, Camping Magazine, 181 
Chestnut Ave., Metuchen, N. J. 


MATURE MEMBERS of counselling 
staff, interested in forming more or less 
permanent association with progressive, 
coeducational Maine camp, joining a 
working team in study and_ research 
combined with individual counselling 
and activity leadership. Write Sebago 
School, 5521 Cates Ave., St. Louis, Mo. 


CAMP ROOSEVELT AND WINGFOOT, 
brother and sister camps, four miles 
apart and forty miles east of Cleveland 
on Lake Erie are taking applications 
for placement as counselors both young 
men and young women with camp ex- 
perience, preferably private camp ex- 
perience. The camps are of the unit 
type and there are places open as section 
heads, on the waterfront and range, in 
the craft shops. There are also places 
available as general counselors. The mini- 
mum age is 20 and the position in school, 
Junior in college, Send for data sheet. 
Camp Wingfoot: W. L. Lorimer, Direc- 
tor, Coronado Beach, Fla. Camp Roose- 
velt: W. V. Lorimer, Director, 16902 
Glendale, Cleveland 20, Ohio. 


Merchandise For Sale 

NEW WALL TENTS, 14 by 14 feet, 
complete with poles, ropes and pegs 
— $45.00 each. Free delivery within 100 
miles of Rockland, Maine for purchase 
of five or more. New Large 18 by 18 
feet army hospital tents — $135.00. 
Excellent camp “Big Top,” recreation 
hall, ete. Sets of stainless steel compart- 
ment dinner service tray, knife, fork 
and spoon, $1.00 set. Write to C. R. 
Goderre, East Union, Maine. 


Camp Site Wanted 
WANT TO BUY camp in Michigan. Write 
particulars to William Rubin, 17153 
Greenlawn Ave., Detroit 21, Mich. 





| Abalene 





| 
| 


Camps For Sale 


HIGH SIERRA CALIFORNIA camp in 
National Forest, Magnificent site, near 
lake, with water supply system, swim- 


ming pool, play field, campfire circles, : 


30 buildings and cabins. Equipped for 
150 campers. Write to M. N. Richards, 
220 Golden Gate Ave., San Francisco 
2, Calif. 


BEAUTIFUL CAMP for girls on historic 
island in Lake Erie. Excellent for hunt- 
ing and fishing parties also. Accommo- 
dates 100 and staff; five permanent buil- 
dings. Write Box 648, Camping Maga- 
te. 181 Chestnut Ave., Metuchen, N. 


SUMMER CAMP on beautiful, secluded 
lake in southern New Hampshire; fully 
equipped for 40 campers; within tripping 
distance of both the seashore and White 
Mountains; still in operation with an 
excellent reputation and _ following. 
Write C, H. Hubbard, 7619 Waverly St., 
Pittsburgh 21, Pa. 
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